Vol. 38 BALTIMORE, MONDAY, MAY 15, 1916. No. 38 


WEEKLY REVIEW. 


General business in canned foods shows marked im- 


provement—Failure of tomatoes to advance puzzles 
Ol Ing ro ll C ion many—California has a heavy frost. 


AAA TE Business among the wholesale grocers is reported as 
very brisk and steadily picking up, and with this, canned 
foods are finding their full share. The jobbers are in the 

Extraordinary success with market on many lines, and the week has been a notable one 
our Sanitary Cans and Clos- because there appears to have been a reawakening of inter- 


est in future buying of all kinds. The early selling of futures 
was so heavy that many packers withdrew from the market 
year has justified our prepar- months ago, but the jobbers seem to have come to the con- 
clusion that the prices are better than will rule when the 
goods are packed, and have been trying to protect them- 
the quantity produced in selves by further purchases. It is notable that peas are 

being early sought as futures, Wisconsin reporting that it 
1915. ‘| is practically sold up to the limit on them. - There seems to 
be but little doubt but that the Wisconsin pea canners in- 
tend to cut their acreage short this season, and not merely 


ing Machines during the past 


ations to manufacture twice 


Canners who are still unde- say so, and the jobbers have learned this. It is natural, 
cided as to the Source of therefore, that those jobbers who have not bought what~ 

; peas they will require are now anxious to do so. Canners 
their Supply should first have advanced their future prices, and are not willing ac- 
communicate with. us before ceptors of new business. 


The real condition of the tomato supplies is now fixed 
in the minds of the buyers in all sections of the country, 
and the fact that the next two months, at least must be 
supplied from less than a half month’s supply, is causing 

the buying that is now noted. It may be expected to in- 
SOUTHERN CAN COMPANY crease rather than decrease. Indiana is entirely out of No. 
; 2’s and No. 10’s, and holders of any No. 3’s are very scarce. 


BALTIMORE, MD. In the East there are more tomatoes; practically all that 


making a decision. 


there are, but as we have stated, these do not amount to 
enough for a month’s supply. 

in ’ There are no material changes in ‘the market prices of 
either peas or tomatoes, both being quoted at the same 
prices as last week, and which will be found on their regu- 
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iar pages. But there is a very considerable increase in the 
feeling of confidence and strength on the part of the hold- 
ers, and further advances are to be expected. 


We have heard some criticism on the fact that in face 
of the reported scarcity of spot tomato holdings the market 
does not advance, and intimations have been made that 
probably this count of the holdings is far from correct. It 
is not an easy thing to make an absolutely correct account- 
ing of the holdings, but we believe the recent report to be 
substantially correct. And there is this added consideration : 
all consumers have been more busy than ever before, and 
consequently have been better buyers, using more food, and 
with it more canned tomatoes. So the demand has been 
heavier than usual, and this coming on a pack not much 
more than half normal, there can be but one result, a very 
small supply at this time of the year. Of course, everything 
that looked like a tomato has been trotted out, and no doubt 
soine very poor seconds have been sold as standards, at 
standard prices; but these bargain hunters must now be 
about itiaitade and the good goods will come infor their 
own. 

The corn market is in somewhat the same condition. 
In spite of the oft-stated shortage of supplies in first hands, 
the market price does not advance as such a condition would 
seem to warrant. The ability of the buyer must not be 
overlooked in both these instances, as he has learned how 
to keep the market from working against him. It is a case 
- of the thoroughly well-organized buyers meeting the dis- 
organized and individual sellers. 

A perusal of the market conditions at the various cen- 
ters will prove interesting this week, and if you add a good 
line of active business for Baltimore to the same conditions 
found in the other cities you will have the result of canned 
foods trading during this past week 


A severe frost in California has done millions of dollars 
damage to crops there, but it is thought mainly to grapes 
and early vegetables. Peas will stand the frost, but young 
tomato plants may be wiped out, though California has time 
to recoupe this loss in tomatoes before her season is ended. 


NOTES AND OBSERVATIONS. 


The Box Question Up Again.—The Canned Goods Exchange 
held its first monthly meeting under the d‘rection of its new 
president, Mr. C. G. Summers, Jr., on Tuesday, May 9th, and 
had a record-breaking attendance, every seat at the big round 
table being filled, and an added table made necessary. A good 
luncheon was served and the whole party then got down to 
business. 

After the routine business of committee reports, the ques- 
tion of importance, and which all were present to hear, was 
taken up, upon the adopt’on of a standard box or case. The Ex- 
change is not anxious to meddle in this question, but the trunk 
line railroads have decided to take definite steps in the matter 
of the cases used by canners, a meeting for this purpose being 
held today, Monday, May 15th, in Chicago. The proposed spec- 
ifications as set forth by this railroad committee do not meet 
the approval of the eastern canners, as they fail to take into con- 
sideration the yellow pine case universally used by the industry 
in the East, or at least ‘n such a way as to permit the canners 
to continue using them. One box maker stated that if the spec- 


ifications were adopted the canners would have to pay about 20c 
per case instead of 12c, which will give an idea how unfavorable 
the proposition is to the canners. 

As a result a committee consisting of D. H. Stevenson 
and H. Rowland Clapp, President of the Baltimore Box and 
Shook Co., were authorized by the Exchange to attend the Chi- 
cago meeting and lay before it the claims of the canners and 
box makers of th’s section. The industry has been so widely 
circularized upon this question that it is not necessary to go into 
the details now. The decision of the railroads will be ‘nterest- 
ing when made. 

It will be recalled that at the Baltimore Convention specifi- 
cations for standard boxes were adopted. These were found im- 
practical, as they dd not take into consideration the quality of 
lumber used, nor make any mention of the gum woods used in 
the Central West. Dr. Bitting has done much valuable work 
along the line of a proper box, based upon scientific principles, 
and this whole question should be solved on this sort of an in- 
vestigation, taking in all kinds of wood now used, and basing 
the specifications on the wood used. It is to be hoped the rail- 
roads w ll proceed upon some such plan, for while the necessity 
of adopting a measure of protection against the user of poor 
canned food cases is recognized, it ought to be possible to do 
this without imposing a burden upon the users of good cases. 

Wisconsin Solves Its Labor Troubles.—Just as the W scon- 
sin Pea Canners were ready to appeal to the Industrial Com- 
mission for relief from the burdensome requirements of the 
Womens Hour Law, the Supreme Court of that State cleared 
the atmosphere by deciding that the portion of the law com- 
plained of was void, and the Comm’ssion accordingly notified 


the canners that they need not attend the proposed meeting. 
Ther letter is as follows— 


To Pea Canners of Wisconsin”—On Tuesday, 2d, 1916, 
in the case of the State of Wisconsin, Appellant, vs. The Lange 
Canning Company, Respondent, the Supreme Court handed down 
a decision, wrtten by Justice Rosenberry, holding VOID that 
part of the Woman’s Hour Law which gives the Industrial Com- 
mission power to make orders regulating the hours of labor of 
women. The remainder of the law, that is, the part which reg- 
ulates the hours of labor of women, is upheld as valid. 

In vew of this decision of the court, it would be useless to 
hold the meeting which was called for Tuesday, May 9th, 1916, 
to discuss proposed orders on women’s hours in canneries for 
the coming season, for the reason that under this decision the 
Industrial Commission has no power to issue such orders. The 
meet ng proposed for next Tuesday is, therefore, called off. 

In the near future the Commission will send you a circular 
explaining the hours that women may be employed under the 
law as construed by the court in the decision referred to. Very 
truly yours, INDUSTRIAL COMMISSION, P. J. Watrous, Sec.” 

A Long-felt Want Supplied.—An echo of the exhibit at the 
Panama-Pacific Expos'tion has just come from the National 


‘Canners ‘Association in the way of a book entitled “Canning 


and How to Use Canned Foods.” It is not an ordinary treatise 
on canning and a few commonplace recipes, but is a work which 
has been wr'tten especially to inform domestic science teachers 
and others particularly interested in the methods used in food 
manufacture and in their preparation. The experience of meet- 
ing many thousands of persons during the exhibit gave the 
writers, both formerly un‘versity professors, an opportunity to 
know intimately what people want to know about canning. What 
may seem commonplace to the canner may seem marvelous to 
those who have never seen the inside of a factory, and there are 
a large number of intelligent persons who wish to know, not in 
an offhand way, but in detail, how their foods are prepared. 
Unt 1 now there has been nothing available which would gtve 
this information in a popular way. 


The section upon “How to Use Canned Foods’ is summar- 
ized very explicitly in the introduction. 

The clos'ng chapter on food poisoning should be read and 
reread by every canner. It contains much food for thought. 

The book is well gotten up on enamel paper, contains 184 


pages, has a number of illustrations and is cloth bound. Dr. 
and Mrs, Bitting are the authors. 
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MAX AMS DIE 


One of the most important units in a Sanitary, Can Making . 
Line is the Flanger. 


An improperly flanged Can will not make an impervious 
container, it is obvious that such a can is worthless as a 
food container. 


THE MAX AMS No, 33 AUTOMATIC DIE FLANGER 


is equipped with flattening plates which square up the flange 
after being curled and insures a perfect flange on every 
can. The FLATTENING PLATES have greatly increased 
the value of the Flanger and are used exclusively on the 


Max Ams No. 33. Its capacity i is equal to any Can Making 
Line—Upwards of 200 per minute. 


Ask for Leaflet No. 33-F. 


THE MAX AMS MACHINE COMPANY 


CHAS. M. AMS, President 


BRIDGEPORT CONNECTICUT 


AGENTS—Berger & Carter Co., San Francisco, California. Geo. G. Suddock, Seattle, Washington. 


No. 33 DIE FLANGER 


THE STICKNEY FILLER WELL ER MADE 
FOR HEAVY | CONDENSED MILK | WELLER PURITY SYSTEMS 


There is no better, cleaner or more econi- 
cal method for the continuous feeding, 
washing, sorting and scalding of toma- 
toes, and the satisfactory service in the 
model plants of the country prove it. 


Price - $500.00 


Used for the past 
ten years by the 
largest concerns. 


Simple in constru- 
tion and easy to 
set up, operate 
and clean. 


Better get yours in and be ready when 
the season opens up to take full advant- 
age of the conditions. 


Fully Described in Catalog P-24. 
WELLER MFG. CO. 


CHICAGO 


HENRY R. STICKNEY 
PORTLAND, ME. 


NEW ENGLAND AGENT FOR 
SPRAGUE CANNING MACHINERY CO. 
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The New York Market 


Growing scarcity of peas and tomatoes and other articles of canned foods attracting 
~ attention—Tomatoes stronger—Corn in fair demand—Cheap peas being picked up 
eagerly—Better demand for string beans—Fruits continue quiet—Salmon shows good 


demand—Picked up in this market. 


Reported by Telegraph 


New York, May 12, 1916. 

The Market.—With tomatoes gradually going up because 
of the scarcity and with buyers from all localities asking for 
more or less stock, the situation has improved from the hold- 
ers’ standpoint during the week. The same conditions exist 
with reference to the pea market and-continued reports from 
the West are to the effect that business will have to be done at 
a steadily increasing level of prices. The supplies are all lim- 
ited and unless some more are discovered it will undoubtedly 
mean higher values before the new pack is ready for delivery. 
About the same conditions exist in other leading varieties of 
vegetables. Supplies are not extraordinarily large and buying 
is strengthening prices materially in all sorts. Holders are 
firmer in their ideas on prices and the tendency is upward. 


Fruits are unchanged, though demand seems to have slacked off 


a bit during the past week or two. Holders of California sorts 
are not anxious sellers and Southern packers are firm in their 
views. In salmon conditions are substantially as they have 
been before and buyers find some difficulty in securing the goods 
wanted at low range of values. The tendency is gradually up- 
ward and business is done at the higher range in all instances 
if it is done at all. : 


Tomatoes.—The tone is strong on both spot and future 


goods. Reports from the South tell how old pack are getting 
scarcer. Good authority says that not more than 700,000 cases 
are left in first hands. For No. 3 standards $1.00 is the lowest 
figure that can be obtained,while extra standard are up to $1.20. 
No. 2s are quoted at 77%c and No. 10s are steady at $3.25@ 
3.35, all f. o. b. factory. The tendency all along the line is to 
advance. New York jobbers have taken more interest the past 
week and considerable sales have been made. in futures much 
more interest has been manifested this season. Wires quote 
37 %c on No. Is, 60c on No. 2s, 80c on No. 3s, and $2.40 @ 2.45 
on No. 10s. A great deal of business has been booked for New 
York account. Buyers are confident that they will not be able 
to purchase any cheaper and have begun to place their orders in 
time to get in before the prices advance, as the statistical situ- 
ation seems to indicate they will increase. The outlook for the 
pack this year is not as promising as it might be and packers 
are uncertain what the acreage will be. Some growers will not 
give any satisfaction yet. 

Corn.—A fair demand is reported, but the market is 
steady at about the previous range of values. Fancy Maine 
pack is hard to find below $1.15@1.25 f. o. b., but movement 
at that figure is slow. Maine packers are still uncertain about 
their acreage, and with the present stock running very low, the 
tendency of prices is upward. Southern Maine pack is held 
steadily at 80c, though here and there one will offer goods at 
5c, but the quality of the stock at the inside figure is not as 
good as it might be. Western stock ranges from 67% @ 82 %c. 
Probably the sales at the outside figure are as small as they 
are at the inside, though not for the same reason. 


Peas.—A good many lots of cheap stock have been picked 
up for New York account lately and jobbers are even now seek- 
ing supplies of acceptable grades at low values. The reduc- 
tion in the available supplies is so much that buyers have 
begun to feel frightened about the probable quantity they can 
get and are taking whatever is offered at what seems to them 
desirable prices. Some lots of Southern goods have been of- 
fered here at 57%c for early Junes, 60c for standards and 
62%c for sifted grades. Lots of from 1,000 to 2,500 cases are 
taken as fast as they are offered. The acreage in Wisconsin 
will be less this year than it has been for a long time, but just 
how much the reduction will be cannot be stated yet. From 
25 to 50 per cent is stated, but that is a wide range and the 
real fact is probably somewhere between. 

String Beans.—The marketeis more active and the tone is 
a little firmer on all grades. Buyers have begun to take some 
interest in the situation and the tendency is upward because 
of this fact. The quantity on hand is moderately liberal and 
the dealer believes that he will be able to secure all he wants 


for a considerable time to come, The output this year will be 
reduced, 


Asparagus.—The first of the new pack is on the way from 
California and will arrive shortly. The pack is likely to be 
scaled somewhat from previous estimates, though it is impos- 
sible to give any definite figures now. The old pack is held 
with moderate firmness, though the situation is not as strong 
as some of the holders would be glad to see. 


Beets.—Not much movement. The market remains steady 
under light buying. Fresh beets are now obtainable at low 
figures and the canned goods are not so much wanted. 

Succotash.—Not much of interest. Sales are made at 
about the average figure and some holders seem disposed to 
ask a shade more for what they have in hand, but the general 
run is substantially as has been quoted. 


Fruits.—No change of importance has taken place since 
the last reports. Buyers are seeking small supplies and trade 
is done upon a basis which admits of little shifting unless it is 
toward a higher level. Holders are generally firm in their 
views and are not allowing their goods to go unless full out- 
side figures are obtained. 


Apples.—The market is dull and disposed to weakness, 
with little business, owing to the plentiful supply and low 
prices on fresh fruits. Buyers are showing little interest and 
sales are made principally in small lots. Southern fruit seems 
to be almost a drug on the market. Maine stock is scarce, but 
no one wants it. No sales of Eastern pack are reported. 


Peaches.—The demand has not been active during the past 
few days and sales have been light in all varieties. Holders 
are firm, however, and it is impossible to secure goods much 
below cost. Lemon clings remain high and the tendency is up- 
ward, if there is any change at all. Meantime Southern hold- 
ers insist upon full outside range of values. 


Pineapple.—Opening prices for Hawaiian pineapples were 
announced this week by some of the packers, although not by 
all. Standard No. 2%s were quoted on the basis of $1.45, and 
extra grades at $1.70. Standard No. 2 flats are quoted at 
$1.15, and tall at $1.05. Extra No. 2 flats are quoted at $1.30 
and No. 2 tall at $1.15. These quotations are about 15 to 20 
per cent in advance of the prices last year, which, however, 
was not a fair comparison, as the market was more or less de- 
moralized. In comparison with a normal year, however, prices 
are still high, the advance being due to the increased packing 
cost. Buyers are waiting further information before placing 
orders. Prices will be high on pineapples as well as other 
fruits this year because of the high price of sugar and the in- 
creased cost of tin. For spot stocks there is a good demand 
into distributive channels. 

Apricots.—The demand is rather quiet at the present mo- 
ment. Standard grades are a little firmer. Indications point 
to a higher level of values on the 1916 pack. , 

Pears.—Pears are in steady demand, with jobbers finding 
it necessary to replenish from time to time. 

Salmon.—A good. demand is reported, with the market 
very firm, although in some quarters it was said that supplies 
were available at previously quoted level. No. 1 red Alaska is 
quoted at $1.60@1.62%, and it is doubtful if anything can 
now be had at $1.60. A big business subject to approval of 
price has been done in all salmon for 1916 delivery. Spot 
pink talls can be had at 90c a dozen. This is the short year 


on pink fish, according to advices received in the trade, and 
with the absence of carry-over higher opening prices are looked 
for, and in some quarters these are expected to be rather rad- 
ical. The available supplies this year, according to some esti- 
mates will be but half of a normal year, and as high as $1.00 
would not cause surprise. Latest advices also indicate that 
Columbia River will open either at last year’s prices or at a 
slight advance, and that most canners are in favor of an ad- 
vance. All canneries are facing the increased cost of tin as an 
important factor in determining costs. Already some of the 
principal packers have advanced orders for their 1916 pack 
sufficient to take care of their usual output, the demand hav- 
ing been increased because of the clean-up of cheap salmon. 
Sardines.—Sardines continue on the basis of $2.75 for 
quarter-oil keyless. Advices from Eastport do not indicate 
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High Speed Automatic Sanitary Can Machinery 


High Speed Automatic Top and Bottom Press No. 119%K 
With Automatic Feeds. 


They are adjustable for different diameter; changes and 
adjustments are quickly made. Positive feeds. The strips 
are automatically fed from the holder into and carried through 
the press. Positive top and bottom knockouts are provided. 
All adjustments are open and simple. Feeding may be dis- 
continued without stopping the press. Positive clutch, instant 
control. Capacity 60,000 to 100,000 ends a day. 

These machines are often arranged with edge curling 
machine attached to back of press. Arranged in this way 
the curling attachment is operated in conjunction with and 
direct-driven from the press. 


Builders of the Complete Sanitary Line 


EK. W. BLISS CO., 25 Adams Street, BROOKLYN, N. Y., U.S.A. 


Chicago Office: 622 W. Washington Boulevard. Detroit Office: Dime Bank Bldg. Seattle Office: Atlantic & Utah Sts. 


PREPAREDNESS 


This year is going to be financially one of the most successful years in the history of this country The consumptive power 
of the people is going to increase enormously. This condition is already being felt in every line of business, You want to 
participate to the fullest extent in this prosperity wave. 


Are you prepared to take advantage of the improved conditions? Rapid expansion in your business often means that you will 
require every available dollar of working capital to take advantage of the increase. A dollar saved has just as much 
potential power as a dollar earned and when you place your Fire Insurance at Canners Exchange you reduce your over- 
head Fire Insurance expense to a minimun and our experience over many years shows a positive average annual saving of 
from 30% to 50%. 


You make this saving without impairing in any degree the efficient management of your business. You secure the best 
policy obtainable today at the least possible cost. 


As a comparison from the standpoint of security, for every million dollars of outstandiug liability the Stock Companies have 
only $7,000 as Surplus to the policyholders, Whereas the Subscribers at this exchange have an available cash fund of 
nearly $15,000, for every million dollars of insurance in force. 


Co-operation and not competition is the life of trade in this day and age and you certainly do not want to remain on the 
outside while so many of the representative Canners are co-operating and receiving the benefit. 


Begin to secure the advantages now by sending your orders to 


LANSING B. WARNER, INCORPORATED 
104 South Michigan Avenue CHICAGO 


Canners Exchange Subscribers at Warner Inter-Insurance Bureau. 
ADVISORY COMMITTEE: 


GEO. G. BAILEY, Chairman LANSING B. WARNER, Secretary GEORGE N. NUMSEN, Treasurer 
(| Rome, N. Y. Chicago, Ill. 


Baltimore, Md. 
FRANK VAN CAMP, San Pedro, Cal. L. A. SEARS, Chillicothe, 0. . WM. R. ROACH, Hart, Mich. 
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much of arun so far. There is some talk of higher quotations, 
although quarter-oils are still held as quoted, with an occa- 
sional packer offering as low as $2.65. 


Tuna Fish.—Advices from the Coast regarding the run of 
tuna fish are as yet rather meagre. There is a good general 
demand for spot offerings at $6.00@6.25 for California halves. 

Shrimp.—Shrimp are quiet and the market appears to be 
unchanged. Some packers are said to be oversold to the extent 
of 20,000 cases. 

: Crab Meat.—Supplies of crab meat are scarce, and the 
market is largely on a nominal basis. 

Lobster.—Lobster is in good routine demand, with jobbers 
replenishing as occasion requires. Lobster for future delivery 
is higher at $5.10 f. o. b. Portland, Me., on No. 1 flat, inside. 
Halves are $2.57% on the 1916 pack. 


PICKED UP IN PASSING. 
W. B. Dudley, of U. H. Dudley & Co., is away on a week’s 
vacation tour in an automobile. He is running through the 
mountains of Pennsylvania. 


The Owatonna Canning Company, of Owatonna, Minn., has 
sent announcement to the trade declaring that in the future it 
will sell its product direct to retail grocers, cutting out the 
jobber. 


The J. Menist Company, recently incorporated, has taken 
over the business formerly owned by J. Menist, and will con- 
tinue the business of importing canned foods. The officers are: 
President, J. Menist; vice-president, G. Henderson; secretary, 
O. W. Van Campen; treasurer, Fred H. Tiedemann. 

The preparatory work of hatching lobsters has begun at 
Boothbay, Me., and the eggs are now being obtained. 

One sale of 5,000 cases of No. 5 Wisconsin peas was re- 
ported at 67% @70c laid down in New York. 


Harold R. Mahoney, of Mahoney & Co., Wilkes-Barre, Pa., 
has been a trade visitor in this market this week, making his 
headquarters with Austin, Nichols & Co. 


It is estimated that the stock of pink salmon on the Coast 
does not exceed 150,000 cases. A short pack is looked for 
this season. 


S. F. Kelly, sales manager of the Garrahan Canning Com- 
pany, Luzerne, Pa., has been a trade visitor this week. 

One sale of 1,000 cases old pack No. 3 tomatoes was made 
at $1.00 f. o. b. factory for New York account. 


Advices from Monterey, Cal., are to the effect that the 
catch of tuna is improving slightly and the run is fair. One 
day the Booth Packing Company received 49 tons. The firm is 
working with a larger plant and is employing sixty additional 
workers. The other two canneries, the Pacific Packing Com- 
pany and the Abalone Cannery, are employing additional help. 

A few lots of No. % Japanese crab meat are offered at 
$15.50 on the spot. 

Frank C. Hannon, of Hannon & Co., Sandusky, Ohio, was 
a visitor in the New York canned foods trade this week. 

Percy Hall, traveling salesman for the Seacoast Canning 
Company, is on a trip through the South. 

E. L. Heebner, of J. M. McNiece & Co., is home from a 
business trip to the Pacific Coast. 

The New York market is bare of old pack tuna in first 
hands, and but few lots are left in second hands. 


Charles Fischer, of J. W. Windsor, Inc., Montreal, has 
been in New York this week investigating the lobster situation. 

One of the leading Maine packers has advanced prices on 
1916 pack of lobster to $5.10 on No. 1 flats; $2.57%4 on halves 
and $1.55 on quarters f. o. b. Portland, Me. 


J. Hunter White, a leading agent and broker in St. Johns, 
N. B., has been in New York this week, making headquarters 
with the J. K. Armsby Company. 


A block of 3,500 cases new pack California asparagus is 
on the way to New York. The goods are part of a purchase 
made by R. C. Williams & Co., and constitute the first new 
goods to be shipped this season. 


A broker writing about apricots on the Coast says that 
the extreme high cost of raw stock from growers will have the 
effect of reducing the pack, independently of the shortage of 
40 per cent in the crop. The market is not likely to settle 
down at much less than a 15c advance over last year. 

A leading packer on the Coast writes that they do not 
care to consign further lots of tomatoes to New York, since 
supplies are light and better prices are paid elsewhere. 

One grower of apricots in California is getting $40.00 a 
ton on this crop. 

Peach growers in the Visalia district have been warned 
not to sell their crop at present prices. They are told that at 
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mans 5,000. tons will be wanted by canners outside that dis- 
trict. 

R. P. Stocks, of Stocks & Sons, Columbus, Ohio, was a 
trade visitor during the week. 

Baltimore advices say the 1916 season for herring roe is 
about over, with one of the smallest outputs in years. 

S. A. Weaver, of Weaver & Collins, leading dealers of 
Syracuse, N. Y., bought canned foods in this market this week. 
He reported a good business on salmon. 

Cleaning up old stocks and renewed buying of futures 
have made a stronger market for 1916 Wisconsin peas. Some 
advices say that the acreage will be curtailed from 25 to 50 per 
cent, while some canners say they will not open their plants 
at all. They say they have made no money and do not pur- 
pose repeating the experiment. 

According to information from the tomato canning sec- 
tions sales of futures have been very heavy of late, and more 
than 250,000 cases have been sold to New York buyers in the 
past few days. Bids aggregating 100,000 cases at 80c f. o. b. 
factory have been declined. Many are sold upon August and 
September shigment. The market on futures was 80@82%c 
on No. 3s, 60@62%c on No. 2s and $2.45@2.50 on No. 10s 
ft. o. b. factory. Old stock has risen to nothing less than $1.00 
for No. 3s. Stocks are less than 700,000 cases in first hands 
and three months to the delivery of new pack. The average 
consumption is 1,000,000 cases a month. 

Future Indiana peas are quoted at 60@70c f. o. b. Indiana 
shipping points. 

As this is written no opening prices have been made on 
1916 pack Hawaiian pineapples, though handlers have been ex- 
pecting them for some;time. Higher prices are expected than 
last year, owing to the higher cost of raw material and labor. 

A letter from Indiana says that the pea situation in that 
State is dependent upon the weather, and up to now it is any- 
thing but promising. All seeding was late and the weather 
has been cold ever since planting. Growers say it will take 
exactly the right kind of weather to bring forward the crop in 
time for canning at the usual time. The weather is, therefore, 
likely to curtail a yield from an already curtailed acreage. 


No opening prices have yet been named on 1916 Columbia 
River salmon, but a number of sales were made this week for 
future delivery on the basis of last year’s prices—$2.00 on 
flats, $1.90 on talls and $1.25 on halves. 

Frank A. Holder, of Holder & Rich, well-known dealers of 
Lansing, Mich., was a visitor in the West Side trade this week. 

California canners are reported to have paid growers 
$17.50@20.00 a ton for 1916 lemon cling peaches in the 
Fresno section. 

R. V. Crine, of R. V. Crine & Co., prominent ketchup man- 
ufacturers of Matteawan, N. J., was a trade visitor this week. 

Information from up-State points is to the effect that veg- 
etable canners have obtained. corn acreage about equal to last 
year. The pea acreage is smaller. 

Advices from Portland, Me., say that the pack of lobsters 
is everywhere below normal, owing to the numerous storms ana 
the prevalence of ice along the coast. Some packers have ad- 
vanced their prices to $5.10@5.25 for No. 1 flats; $2.57% @ 
2.75 on halves, and $1.55@1.60 on No. \s f. o. b. factory. 
The salmon-canning season opened May 1 on the Columbia 
River. Packers have fixed the price to fishermen at 6c for fish 
weighing less than 25 pounds; 7%c for those over 25 pounds. 
Steel heads are set at 3c. 

New pack Michigan peaches are quoted as follows: No. 
2% standard unpeeled yellow pne, 65c; standard white pie, 
60c; No. 10, $1.85 on white and $1.90 on yellow; No. 10 peeled 
yellow, $2.25; No. 2% peeled yellow, 90c; No. 2% fancy yel- 
low peeled, $1.10, all prices f. o. b. canneries. 

Good authorities say that the pack of high-grade salmon 
on Puget Sound this season will be about the same as in 1914. 
No great quantity of sockeyes are expected. Some believe the 
pack of Alaska red will be small. 

The number of men representing the various leading gro- 
cery houses in tomorrow’s’ great preparedness parade follow:., 
Marshal, Arthur P. Williams, of R. C. Williams & Co.; F. H. 
Leggett & Co., 12 companies, 240 men; J. S. Sills & Son, 4 
companies, 80 men; Austin, Nichols & Co., 25 companies, 375 
men; E. D. Depew & Co., 3 companies, 60 men; L. De Groff & 
Co., 4 companies, 80 men; R. C. Williams & Co., 8 companies, 
160 men; Burton & Davis Company, 2 companies, 40 men. 
The whole trade will turn out 1,700 men. HUDSON: 


Wanted—Used or rebuilt Nailing Machine of some 
standard make; indicate make, how long used, present 
condition and price. 

WARRENSBURG CANG. CO., 
Warrensburg, III. 


“Ask Those Who Use It” 


We have often been asked why we say, “Ask those who use it,’’ making our invitation 
to the prospective user of 


Sanitary 
Cleaner and C, Jeanser 


SO general, and why it would not be better to print testimonial letters from individuals. 


Our reason for making the invitation so general is two-fold. First, any manufacturer 
can print testimonial letters, for if he did not have some enthusiastic users, he would not be 


in business. And, too, testimonial letters show success under conditions existing with their 
writers. 


Secondly, what the canner not using Wyandotte Sanitary Cleaner and Cleanser wants to 
know is ‘‘Will it do the same in my business where conditions may not be the same as those 
which exist with the writer of the testimonial letters?’ 


So it is we say, ‘‘Ask those who use it,’’ for the practical value of any product is more 
definitely determined by seeking the opinion of a number of users, than by taking the “‘say 
so’”’ of just one. 
Your supply man will be pleased to ship you a barrel or keg of 
INDIAN IN CIRCLE Wyandotte Sanitary Cleaner and Cleanser with this understanding, that 
if after a thorough trail you are not completely convinced that it is all 
that is claimed for it, the most profitable cleaner for your cleaning re- 
quirements, you may return any unused portion and the trial will cost 
you nothing. 


Order from your regular supply house. 


——SOLD BY — 


A. K. ROBINS & CO., Baltimore, Md. 
BROWN, BOGGS CO., Ltd., Hamilton, Ont. 
BESSIRE & CO., Indianapolis, Ind. 


The J. B. FORD CO. Sole Mnirs. Wyandotte, Mich. 


This Cleaner has been awarded the highest prize wherever exhibited 


It Cleans Clean 
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The Chicago Market 


Trade with Ber erene nee said to be all that could be desired—Some jobbers appear to 
expect a decline of tomato futures—Disappointment faces them—Jobbers selling corn 
to each on, pineapples—News of the trade. - 


by Telegraph 


Chicago, Ill., May 12th, 1916. 
The Weather.—We are having the finest weather and more 
of it than we expect this time of the year. Trade with the 
wholesale grocers is said to be ‘‘all that could be desired,” and 
that is certainly ‘“‘going some,” for it is hard to concede a 


wholesale grocer any more than he thinks he’ desires and ‘de- 


serves and should have, and yet I have found worse men and 
people in this world than wholesale grocers. 


I understand that Billy Sunday has just finished- evangel- 


izing Baltimore and that he polished it off in good style. Like 
the men who saw John Gilpen ride, if it happens again, may I 
be there to see. 

What an inspiring sight it would be to see Meehan and 
Judge and Davis and Schenkel and Waidner and a few others 
I could name hitting the sawdust trail! 

A man who preaches every Sunday as I do in a little 
Camphelite church, which hasn’t got members or money enough 
to get a real preacher, is in no need of the spiritual uplift, but 
my! my! how some of that Baltimore crowd did need evangel- 
izing! 

Canned Tomatoes.—The hungry buyers who are beginning 
to need tomatoes, are also beginning to have visions in the 
night time of “a break in prices” on spot tomatoes and 75c 
factory on future threes. They remind me of the old planta- 
tion song the Negroes used to sing in Kentucky, viz.: 

“I dreamt a dream the other -night 
When everything was still; 
I dreamt I saw my yallow gal 
A-comin’ down the hill.” 


It looks to me like these vision viewers and star crystal 
gazers are going to be disappointed in their anticipations as to 
low prices, and that the ‘‘yallow gal’”’ will be seen going up the 
hill instead of coming down. The supply is too brief. on spot 
goods to last till new pack. I do not think there is any doubt 
of it. Then the prices of futures is at present no higher than 
last year, when it is considered that cans, cases and labels and 
future tonage of tomatoes have all advanced. 

The quotations on spot stock here by wire today on stand- 
‘ard tomatoes are as follows: 

F. O. B. Baltimore—No. 2 standard, 77%c; No. 3 stand- 
ard, $1.00; No. 10 standard, $3.25. 

F. O. B. Maryland Peninsula—No. 2 standard, 77%4c; No. 
3 standard, $1.00. 


F. O. B. Virginia (26% frt.)——No. 2 standard, 75c; No. 3 
standard, 97 

These prices are not the average or highest, but are 
practically the lowest to be had, and are based upon shipment 
of either cap and hole cans or open top cans, as the canner may 
have and under canners’ labels, as very few unlabeled heitvant 
remain in first hands. 

There are a few small lots of No. 3 standard tomatoes in 
Indiana, but I understand that they are of poor quality, which 
have been hard to dispose of, and they are strongly held at 
$1.02% to $1.05 f. o. b. cannery. ; 

Canned Corn.—Some good Illinois standard corn was sold 
here this week between jobbers at 70c Chicago. 

I do not know any cannery that would equal that price laid 
down in Chicago. Futures in canned corn are quiet and there 
is but little doing. 

Canned Peas.—Futures are not selling to any important 
extent and good cheap lots of spot goods are hard to find. Now 
and then a pea canner opens his Pandora box and lets some 


e 
snaps fly out, but that custom has spoiled the buyers and they 
all wait for the apparently inevitable break in prices. 
Canned Salmon.—The market is unexcited but active, and 
large quantities are said to be moving on export orders. 
Canned Hawaiian Pineapple.—The price for 1916 packing 


has been normal, and it is a surprising event to the buyers. 


$ I heard today that prices, to be named in a few days, are 


as follows: No. 2% sliced extras, $1.70 Coast; No. 2% sliced 
standard, $1.45 Coast. 

This is quite an advance over last year, and it is ae 
that no special discounts are to be named. Canners of the 
article are said to have all lost money last year, and that they 
are going to play for even in 1916. 

Notes of the Trade.—Mr. Charles Nichols, the ex-broker, 
now managing the canned food department for Montgomery, 
Ward & Co., is handling it now like a veteran, and says he is 
learning something new every day from the other side of the 
market which a broker is not in a position to be cognizant of. 


The Atlantic and Pacific Tea Company, the big chain-store 


organization, has established an office in Chicago and is ‘‘se- 
lecting locations” for about one hundred new retail stores, so 
I am informed, and will soon install and stock them. 

George W. Drake’s Canned Foods Lecture Bureau is now 
located in Chicago at 222 N. Wabash Ave. 

Under the management and supervision of Geo. M. Got- 
walt, Butler Bros., the big wholesale catalogue store, has made 
such a success of the grocery department that the installation 
of similar departments in the four other big stores in other 
cities which they own, is being now considered. The depart- 
ment is only six months old, but is complete in all details and 
growing rapidly. The concern sells only to dealers. 

One of the snappiest and boldest canned foods buyers in 
the big West is “‘Dick’’ Walsh, manager of that department for 
Durand, Kasper & Co. He is one of the finest salesmen in the 
country, and that is a most desirable qualification for a buyer, 
and then he has a fine organization behind him. 

John Sexton & Co. (Chicago) are building a big new ware- 
house and salesroom to cost $350,000 and equipped with rail- 
road tracks and every modern facility for handling groceries 
economically. They bought the site which is on the north side 
of the Chicago River at West Illinois street and Kingsbury 
street and St. Paul Railway tracks from the American Can Co. 
for $205,000. Construction will begin at once. There will bea 
frontage of 370 feet on Illinois street. They will have what is 
known as a complete plant, including roasting, preserving and 
manufacturing facilities, mill construction, sprinkling protec- 
tion and tunnel railway connection. 

The McNeil & Higgins Co. (Chicago) have begun the erec- 
tion of a new salesroom and warehouse at Grand avenue and 
Seneca street, to cost $350,000. 

It will be eight-story mill construction, sprinkler protec- 
tion and equipped with cold storage, coffee-roasting plant, man- 
ufacturing and preserving plant, tracks alongside and inside, 
tunnel railway connection and every device for the rapid and 
economical handling of groceries. 

The big wholesale grocery houses seem to like the north 
side of the river location in Chicago and are concentrating 
there. Sprague, Warner & Co.; Montgomery, Ward & Co.; B 


_ A. Rallins Co.; Corbin, Sons & Co.; Walter Baker & Co., and 


now the McNeil & Higgins Company and John Sexton & Co. are 
going to build in that locality. Track and tunnel facilities and 
loop proximity and cheap ground values have caused the move- 
ment. WRANGLER. 


It is a FACT that the Label whi 
is so important a FACTOR that 

Our immense FACTORY is equipped to 
not only the best Label : 
but the best — 
service. 


AGENCIES: 
NEW YORK 


BOSTON. Main Office and Factory: 


BALTIMORE ROCHESTER, N. Y. 
MINNEAPOLIS 


techer Lithograp hic ©o, 
| Rochester, N.Y. 


SEE OTHER SIDE 


3 THE HOUSE OF STECHER 46% YEAR 
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Advertising For Canners 


“The average canner has ever remained indifferent to advertising, quite 
content to plod his weary way unassisted by the dubious ‘?) arts of publicity. 
But he has been an advertiser nevertheless, though the thought of it has not 
often been clearly borne in upon him. He was accustomed to proclaim his 
wares and his identity through the medium of his label, but it never occurred 
to him that his label was an element of advertising. Indeed it is quite a new 
thought with the canner that the label which he puts upon his product is more 
essentially an advertisement than it is a mere label. ‘ 

Taken from the address on ‘*Co-operative Advertising’? by 
Mr, E. A. Kerr, of Baltimore, Ma., before the Tomato Section 
meeting at the Louisville Convention. 


PROGRESSIVE ADVERTISING OF THE STECHER 
LITHOGRAPHIC COMPANY 


R ° Some of the most striking and effective pieces of 
ead this: advertising brought to our attention in some time 


were the sketches submitted by the Stecher Litho- 
graphic Co., of Rochester, N. Y., and used in con- 
nection with the address of Mr. Fromm, vice presi- 
dent of the Wisconsin Pea Canners’ Association, at 
its annual convention in Milwaukee last week. 

This concern has always been ready to help the 
individual cauner and the various associations, and 
the great increase in its label output in the last few 
years has been noteworthy. 

We understand that, owing to this increase in 
business, the capitalization of the Stecher Litho- 
graphic Co., has been increased to $1.000,000, and 
soon they will not only be coating but also manufac- 
turing their own paper. It must be admitted that 
the labels produced by this company not only are in- 
dividually attractive but have a ‘‘punch of person- 
ality’’ which is an asset to their customers. 

Taken from a recent issue of The Canner. 


Look ahead canners—if you could see beforehand the benefits and savings derived from 
the use of Stecher Advertising Labels, you would write us at once. Why wait—profit 
by the experience.of the largest canners in the country, who have this service. 


Let us put your labels on a paying basis. 


Stecher Lithographic Co. 
Main Office and Plant, Rochester, N. Y. 


The House of Stecher 46th Year 


CHICAGO BALTIMORE NEW ORLEANS 
BOSTON NEW YORK LOS ANGELES 
OMAHA MINNEAPOLIS PORTLAND, ORE. 


(See other side) 
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JOHN A. LEE JOHN B. HENDERSON CRARY BROKER AGE res OMP ANY 
LEE & HENDERSON PACKERS’ SALES AGENT 


WISCONSIN CANNED PBAS 
PHONE, FRANKLIN 5167 WAUKESHA, WIS. 


CANNED FOODS ONLY CANTON BOX COMPANY 


There are only 43 Wholesale Grocery Houses in Chicago which we consider . 2501 to 2515 Boston St. ° Baltimore, Md. 


prompt pay and reliable. We sell them all and personaly call upon them 


all regularly. If you have canned foods you desire sold write us giving 

@ description of the quality and quantity and we will promptly reply = AC K | N G BOX ES 
advising you of the price we can obtain. This is the largest and most 

active canned foods market in the United States handling a larger volume Car Carload 
and variety of canned foods than any market in the world. You should Made up or fn Shooks. go or F 


be reliably represented here. We refer you to any Wholesale Grocery 
House in Chicago and to The Mid-City Trust and Savings Bank of Chicago 


NEW YORK CHICAGO : 
HENRY M. DAY & CO. We can make satisfactory prices 
Brokers, Canned Foods and give service on a few more of 
NNERS, TAKE NOTE—We are i ition to give the right atte 7 vier) P 
and one” territories. Quote us your prices-on spot goods, and we will prove Shooks for shipment any time 
oura 


130 N. Fifth Ave., Chicago, Ill. No. 89 Hudson St., New York before October 1st. 


HARRY C. GILBERT CO. DIRECT SHIPMENT FROM OUR SEVERAL MILLS 


CANNED FOOD BROKERS | CENTRAL BOX & PACKAGE CO. 
INDIANA TOMATOES A SPECIALTY OMAHA, NEB. 


305 Majestic Building INDIANAPOLIS, IND. 


“Slaysman” POWER PRESS 


These presses are made in a large number 
of standard sizes, and with roll or dial feed 
if desired. We are also prepared to quote 
on special presses for special purposes. 


In addition, we make combination wiring 
and horn presses, and duplex folding and 
seaming presses. 


We will appreciate your inquiries. 
We Coe a Stock of Presses. 
SLAYSMAN & COMPANY 


. 801-805 EAST PRATT STREET 
BALTIMORE - MARYLAND 
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OUR EXPORTS OF CANNED FOODS 


The Amount of Exports in Recent Years—The pos- 


sibilities—The Government at work to help ex- 
tend their trade—A complete Summary of this 
important question. 


Address by Dr. E. E. Pratt, Chief of the Federal 
Bureau of Foreign and Domestic Commerce. 


The canning industry is one of the largest industries in the United 
States. Its products in 1909 amounted in value to over $192,396,000, and 
the industry in the same year employed a capital of more than $138,000,- 
000, and more than 72,000 persons It is an industry which has shown 
great growth in the last few years, the value of its products increasing 
27 per cent. from 1904 to 1909, and the capital invested increasing dur- 
ing the same period by 54 per cent. Under the term “canning industry 
I am including all the various branches of the industry—canned vege- 
tables, fruits, fish, milk and meats. I regret that census figures of the 
total product for the year 1914 are not yet available, but they will un- 
doubtedly show a tremndous increase since 1909. 

In spite of the proportions of the canning industry in the United 
States the value of the exports of canned foods from this country has 
been comparatively small. As a matter of fact, in the last normal 
fiscal year ended June 30, 1914, there was exported from the United 
States only $18,350,000 worth of canned foods. It is to the opportunities 
which are before you in foreign trade, and to some of the obstacles also 
that I wish to direct your attention It may be that I can briefly sum- 
marize some pertinent suggestions as to important principles or facts 
to be kept in mind in developing your export trade. 

In considering the problem of exporting your products you have 
always to consider first your competitors; what they are doing, and 
what they can do. After you have decided whether or not you are 
able to compete in markets which are equally advantageous, you 
have then to decide whether or not there are any conditions in those 
markets which would make exporting difficult or impossible for you. 
And finally, you have to decide on the best merchandising methods 
for your export business. The only serious competitors of our can- 
ning industry are the canning industries of Italy, Norway and Japan. 
The only serious obstacles which the canning industry has to meet 
are the pure food laws and the high tariffs that are in force in many 
foreign countries. Merchandising methods should include not only the 
mechanism of age J your products in foreign markets, but methods 
of financing your sh ——. terms of sale, the methods of representa- 
tion which you expect to employ, and finally the actual manufacturing 
and packing of the goods. 

Italy is an important factor in the canning industry of the world. 
The-principal centers of the industry in wag A are the Island of Sicily, 
Naples and vicinty, and the Parma district in the north of Italy. The 
chief products are canned vegetables, fruits, and tunny fish. The most 
important of all is tomato-canning. The tomato-canning industry 
largely sy the European market, and in 1913 Italy sent 17,000,000 
pounds to South America and 45,000,000 pounds to the United States. 
Of course, a large part of these goods, if not all, were consumed by our 
own large Italian population. You and I have seen the grocery stores 
in the Italian districts of our large cities where these canned foods 
with their bright-colored labels are much in evidence. 

The canned-food products industry in Norway, especially in the 
Stavanger district, is large, but is limited almost entirely to canned 
fish and fish products. There are 38 canning factories in the Stavanaer 
district enggged exclusively in the production of canned fish, chiefly 
sardines and herring. The annual output is estimated at 108,000,000 
eans. The Bergen district is next in importance with 10 factories 

In 1914 there was a particularly brisk demand for food products of 
all kinds, and the Norwegian canning industry was greatly stimulated 
and an exceptionally large export trade was built up. Norway exported 
in 1914 about 76,000,000 pounds of canned fish, as compared th an 
exportation of 45,000,000 pounds in 1913. 

Canning factories are to be found in all parts of Japan. There 
are about 800 factories, most of them small, having a total output of 
about 33,000,000 cans, valued at $2,500,009. The products include beef, 
fruit, fish and shell fish, and miscellaneous foodstuffs. Japan's crab- 
meat industry, located largely on the Kuril Islands, has recently been 
increasing in importance. In spite of Japan’s importance in this in- 
dustry our exportations of canned foods to that country have been 
considerable, the principal item being condensed milk. Other canned 
foods are sold only to the small European population. 


EXPORTS OF CANNED FOODS FROM FOREIGN COUNTRIES—1913 


Quantity Value 
Articles and countries Metric tons Dollars 
canned 
To South America ..... bee 161,331 
6,316, 
850, 
1,066,615 
847,320 
2,801,879 
351,669 
599,317 
Total canned foods...... %2222 $11,383,524 


. the importation of canned foods. 


From Norway— 


Sardines .:...... (Not given 
TO (Not given 
To United States...... 4,489 Not given 

Other canned foods......... 13,082 (Not given 
To United Kingdom 2,391 (Not given 
To United States. 4,198 tNot given 
To Germany .. 1,174 Not given 

Milk, condensed . 15,320 (Not given 
To United Kingdo 2,958 (Not given 

6,814 Not given 

To West Indies ... Not given 

Total canned f00d8.....cccccccccseccccece 46,814 (Not given) 
From Japan ‘ Tins and bottles, dozens 

To United Kingdom . 36,470 72,309 
To United States ..... ,0 ,690 

‘o Kwantung Province (Japanese leased ter- 

23,029 


The only countries in South America having a canning industry of 
any importance are Argentina, Chile and Uruguay. Argentina is can- 
ning large and increasing amounts of meat and fruit; Chile, fruits, 
vegetables, fish and milk; while Wruguay’s industry is chiefly confined 
to meat. South Africa has a flourishing canned fruit and jam industry. 
Australias meat-packing industry is of considerable importance and 
canning establishments in other lines are being developed. In Europe 
there is a canned foods industry of some note in Belgium, France and 
Germany, and there is a small but growing industry in Greece. Switzer- 
land and Holland are canning considerable quantities of condensed milk. 

The first obstacles to be met by the manufacturer of canned foods 
who wishes to export his products are the pure food laws of foreign 
countries. Only a few countries have regulations that seriously affect 
Most countries now require that no 
solder be used inside of the containers ,and some countries have placed 
a limt on the lead content of the tin itself. Regulations governing the 
marketings on the outside of the can vary considerably, as do the pro- 
visions relating to the use of coloring matter and presrvatives in food- 
stuffs. The guarantee on the pure-food label in the United States has 
proved of great commercial value on American canned foods sold abroad, 
especially in those countries where there had been a lack of confidence 
in the American product. 

In the principal European countries, soldering inside the can is pro- 
hibited. In Austria and Sweden, not more than 1 per cent. of lead is 
allowed in the container. Generally, labels must state the exact nature 
of the contents, and in France the cans must contain in sunk or em- 
bossed letters the cotuntry of origin. Various restrictions are placed 
on the use of copper, aniline .dyes, and saccharine as ingredients in 
canned vegetables. 

The Canadian pure food law requires the use of artificial coloring 
and of sugar substitutes to be stated on the label. The coloring mat- 
ters that are considered harmless are certian vegetable coloring ex- 
tracts and dyes, which do not contain arsenic in excess of ten parts 
arsenic trioxide per million, nor heavy metals, excepting iron, in excess 
of one part in 3,500. Special regulations are prescribed for particular 
classes of canned foods, and standards are also stated. 

There are practically no pure-food laws in Africa that affect the im- 
ports of canned foods. Madagascar, Natal and South Africa require 
the statement of the country of origin; the customs regulations in the 
Transvaal require the statement of the net weight; and hose of Zanzi- 
bar do not permit fraudulent labeling; while the Cape Province has 
stringent regulations regarding copper salts in foodstuffs. 

There are no uniform pure-food laws in Australia, but laws have 
been enacted by the separate States. That of New South Wales may 
be taken as typical; it is practically the same as a proposed uniform 
law. Labels must bear the name and address of the vendor or manu- 
facturer and must not contain descriptive matter that is false or mis- 
leading. The statement of measure or volume is not required for canned 
vegetables or fish. The addition to the foods of flavoring and coloring 
substances and of preservatives such as saccharin, benzoic acid salicylic 
acid, boric acid, etc., or their compounds, is prohibited, except as spe- 
cifically permitted. When any of these substances is used, a statement 


ne that effect must appear on the label in clear type of the required 
size. 


In Argentina, which is practically the only South American country 
that has a national pure food law, the entry or sale of adulterated or 
altered substances, the use of presrvatives not expressly permitted, the 
use of aniline or other mineral colors, and the use of saccharine or 
other artificial sweeteners are prohibited. Containers must be made 
with grooves and soldered only on the outside, unless the solder con- 
tains less than 1 per cent of lead. Substances used in the preparation 
should be indicated on the label, as should also the name of the packer 
and the place of origin. Ecudaor has general food and drug laws, but 
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ESTABLISHED 1864 


BALTIMORE = = MARYLAND 


HIGHEST QUALITY PACKER’S CANS 


OPEN TOP (SANITARY) 


WITH MAX AMS LATEST AND BEST CLOSING MACHINES NO. 128 
Single or in Tandem for Highest Speed Lines, Corn, Peas, Etc. 


COPY OF LETTER FROM ONE OF OUR CUSTOMERS 


Messrs. W. W. BOYER & CO., 
BatTiIMorE, Mp. Baltimore, November 9th, 1915. 

Gentlemen:—We are in receipt of your letter of the 8th, and in reply will say that we are well satisfied with your 
Open Top (Sanitary) Cans and Closing Machines with which we operated our entire factory this season, after giving them 
a trial on a part of our pack last year. We must say that your cans have turned out better than any we have ever used, 
either Open Top or Old Style for strong tight seams, freedom from leaks, and smooth, steady running of your Closing 
Machines, of which we now have two high speed tandem lines and one single machine. 

We will also say that your service has been all that could be desired in every respect. 

Very truly yours, 
SCHALL PACKING COMPANY, 

By John W. Schall, President 


Eureka Soldering Flux is known the world over for its intrinsic value as a Flux in Soldering cans containing 
food products—Not only do our own American manufacturers find it indispensable, but consumers in foreign lands 
demand it, because it is pure and reliable, thus indicating that the manufacturers know the requirements of the 
canning trade and meet those requirements by producing an article of undisputed quality. 

Should it so happen that you are not using Eureka Soldering Flux, send for samples and prices today. 


manuractuRED ONLY THE GRASSELLI CHEMICAL CO., Cleveland, Ohio 


FOR SALE AT THE FOLLOWING BRANCHES AND AGENCIES 


New York, 80 Maiden Lane. New Orleans, La., Godchaux Blde. C. W. Pike Company, 808 Postal Telegraph 

Cincinnati, Ohio, Pearl St.and Eggleston Ave. . Milwaukee, Wisc., Canal and 16th Sts. Bidg., San Francisco, Cal. 

Birmingham, Ala., 825 Woodward Bldg. St. Paul, Minn., 2303-05 Hampden Ave. THE GRASSELLI CHEMICAL CO., LTD., 

Detroit, Mich., 474-486 Hancock Ave., East Pittsburgh, Pa., Diamond Bank Bldg. Main Office and Works, Hamilton, Ont. 

Boston, Mass., 70 Kilby Philadelphia, Pa., Drexel Bldg. Branch Offices: 

Chicago, 2235 Ford Ave. S. O. Randall’s Son, Marine Bank Bldg., Bal- 347 Pape Ave., Toronto, Ont. 

St. Louis, Mo., 112 Ferry St. timore, Md. 49 peer ag St., Point St. Charlies, Mon- 
treal, Que. 


THE 1915 DIRECTORY OF CANNERS 


A list of the canners of the United States, compiled by the National Canners’. 
Association, from Statistical Reports and such other reliabie data. 7th Edition. 


Carefully prepared and up-to-date; lists corrected by canners themselves; verified by com- 
petent authorities. The various articles packed and other valuable imformation is given. 
Distributed free to members of the National Canners’ Association. Sold to all others at 
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THE Canning TRADE 


EXPORTS OF CANNED GOODS F ROM THE UNITED STATES 


(From the Address of Dr. E. E. PRATT, given in full in this issue) 


1910—11 1911—12 1912—13 1913—14 1914—Ie 
Articles and Countries Pounds Dollars Pounds Dollars Pounds Dollars Pounds Dollars Pounds Doilars 
Salmon, canned: 
22,134,328 2,408,708 19,545,720 2,183,982 25,408,154 2,705,254 62,862,328 6,026,170 63,760,758 7,110,728 
United Kingdom...... 22,110,988 2,406,573 19,164,507 2,149,798 25,106,983 2,677,959 62,599,892 6,006,603 62,197,818 6,957,736 
North America .......... 1,979,950 190,637 3,411,176 332,692 4,271,710 370,823 6,097,615 511,545 4,328,246 370,084 
53,828 4,470 353,309 33,159 $92,058 105,813 3,632,465 314,,917 2,118,803 168,487 
NE: Snbnkseececessds 663,681 59,405 1,454,580 126,613 1,427,853 102,853 T5A,172 53,608 636,649 53,816 
South America ......... 3,006,927 266,903 6,756,440 609,383 4,134,771 292,367 3,472,438 233,675 1,301,962 107,783 
BIS 5 sxpsnwcncwesavceercs 1,489,282 148,721 1,702,426 160,119 3,593,538 254,200 2,875,996 180,402 1,135,795 97,662 
a eee es 9,699,624 991,540 11,220,515 1,255,149 17,419,390 1,441,270 12,089,003 1,017,994 12,100,414 1,309,376 
5,812,006 687,854 5,494,218 765,678 6,331,184 764,379 5,961,723 666,703 7,367,824 987,058 
Philippine Islands..... 3,069,118 225,885 5,096,810 422,001 10,122,820 590,128 5,034,252 266,368 4,059,580 288,548 
290,688 30,633 787,479 79,238 463,403 39,417 353,541 29,507 818,943 76,450 
Total Salmon........ 38,600,799 4,087,142 43,423,756 4,620,563 55,290,966 5,103,340 87,750,920 7,999,293 83,446,116 9,072,063 
Fruits, canned: 
Milk, condensed: ‘ 
eS 4,391 418 1,204,317 105,730 11,699 972 8,362 683 9,941,390 713,740 
United Kingdom ...... 716 72 1,200,882 105,407 1,475 125 312 33 4,015,101 244,978 
North America .......... 7,200,499 558,634 10,365,580 874,486 9,865,563 888,056 9,564,916 830,552 12,496,550 1,094,441 
ee ee 4,257,387 323,833 7,370,717 630,403 6,466,870 504,421 6,190,997 555,800 8,391,430 765,408 
Central America....... 1,559,222 121,031 1,559,049 129,134 1,774,717 157,574 1,849,212 Oe ee = 
South America .......... 409,561 30,226 531,314 40,031 596,449 49,004 827,582 62,569 1,652,361 137,797 
1,432,637 106,033 4,955,635 373,616 4,147,284 351,741 3,296,650 246,328 8,548,841 782,956 
368,691 27,354 1,212,511 94,014 1,049,524 91,211 1,080,544 91,890 2,496,544 210,632 
DE Eexticinecseeeee> 103,827 7,865 1,931,023 141,781 150,961 16,085 259,390 18,186 2,738,182 318,748 
Russia in Asia......... 742,105 55,156 1,139,924 84,153 1,863,468 145,056 1,683,157 115,053 1,830,448 115,290 
3,066,371 236,533 3,073,990 218,936 1,366,344 105,248 1,972,412 160,058 2,552,969 193,982 
Philippine Islands .... 3,056,286 235,681 3,065,870 218,306 1,350,970 103,924 1,937,011 157,408 2,531,824 192,294 
ENROD -Gknascaxnsecekenans 66,986 4,261 511,902 39,080 538,579 37,827 539,160 40,950 2,043,516 143,726 
| | 12,180,445 936,105 20,642,738 1,651,879 16,525,918 1,432,848 16,209,082 1,341,140 37,235,627 3,066,642 
Vegetables, canned: 
Philippine Islands...... ......... 116,574 127,400 
Meat, canned: 
Total Canned Foods.. ......... 11,882,555 15,788,449 . 16,728,870 ....... -- 18,851,155 ........ - 35,568,252 


THE Canning TRADE 


SERVICE—Should be a vital factor 


in every efficient can- 
ning factory. Yet the 
word is sometimes 
loosely used. 


BOYLE’S —Service has a real and 


BOYLE 


definite meaning. It 
first starts with the can 
itself, and is perpetuated 
by a highly effective or- 
ganization, consisting of 
complete service stations 
and an ample corps of 
efficient machines and 
road men—all intent on 
giving surpassing serv- 
ice, to every consumer 
of BOYLE’S CANS. 


—Responsibility does not 


cease with the sale of the 


PREPAREDNESS 


BOYLE —customers represent the 


good will of their com- 
pany—their satisfaction 
has been our greatest 
asset and business 
builder. Their loyalty 
to us is paramount. 


We cannot run your business—but we 


can help you to do it by 
keeping you posted on 
conditions and render- 
ing the efficient service 
that you are entitled to. 


There are some firms who have yet to 


learn the advantage of 
purchasing their cans 
from us. Standardized 
products backed by sat- 
isfactory service and 
efficiency are at your 
command. 


CAN COMPANY 


BALTIMORE | 


MARYLAND 
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no regulations pertaining specifically to canned foods. Venezuela’s new 
sanitary code prescribes that adulterated products are to be plainly 


marked in Spanish, specifying the component materials. In several © 


other South American countries there are municipal regulations. 

According to the Japanese pure food law, recptacles for beverages 
or foods must not contain lead, or an alloy containng more than 10 
per cent. of lead. Inside solders may not contain more than 20 per 
cent. of lead, nor outside solders more than 50 per cent, and the lining 
of receptacles may not contain more than 5 per cent. of lead. 

There are no pure food laws in operation in China. In British 
India no other requirements are called for by law in connection with 
the importation of canned goods than that each separate container shall 
bear an indication of the country of origin. 

The second obstacle which the canner who wishes to export his 
products has to meet in foreign markets is the exceptionally high 
duties imposed on almost all classes of canned foods. Duties are par- 
ticularly high in Latin America, in spite of the fact that in most cases 
there is no domestic industry to be benefited. 

In Latin America canned fish, vegetables, etc., seem to be regarded 
as luxuries rather than as food products for popular consumption, 
and this view point has been reflected in the customs tariffs. Thus, 
the rate for canned fruits is $6.82 per 100 pounds in Argentina and on 
canned vegetables and fruits, $6.46 per 100 pounds in Chile. Canned 
fish (except sardines) is subject to a duty of $9.06 per 100 pounds in 
Argentina and $8.61 per 100 pounds in Chile; canned fish and meat, $0.17 
per pound in Uruguay, canned fish and canned fruit, $0.20 per pound 
and canned vegetables, $0.12 per pound in Brazil. The rates on con- 
densed milk in these countries are in general somewhat lower. 

The duties on canned products in most European countries, which, 
though not so high as in the Latin-American countries, are neverthe- 
less considerable, and are generally intended to protect domestic in- 
dustries. In the Netherlands all canned foods (except milk) are sub- 
ject to a duty of $4.56 per 100 pounds, while in Germany the rate on all 
canned products (except tomatoes and olives) is $6.47 per 100 pounds. 
The Swedish rate on canned fish and vegetables is $6.08 per 100 pounds. 
Canned foods (except fish) are dutiable at $4.86 per 100 pounds in 
Denmark, while the duty on canned fish is only $2.92 per 100 pounds. 
The rates in Frances are lower; thus, the duty on canned vegetables 
imported from the United States is only $2.10 per 100 pounds on canned 
meat (except poultry), $1.75 per 100 pounds, and on canned fish, $4.38 
per 100 pounds. Canned fish is subject in Russia to the high rate of 
$11.78 per 100 pounds; most other canned foods, $5.68 per 100 pounds. 
All canned foods not containng sugar are on the free list in the United 
Kingdom. 

Somewhat lower duties are in force in the most important British 
colonies. In New Zealand canned fish (except sardines) is dutiable at 
$0.06 per pound and canned meat at 30 per cent. ad valorem, while 
canned fruit and condensed milk are subect to a duty of 37% per cent. 
a valorem. A duty of 35 per cent. ad valorem is imposed on canned 
meat, poultry, and soups in Canada, and a duty of 37% per cent. on 
canned fish not in oil. Canned vegetables are admitted, however, at the 
low rate of $0.01% per pound. In Australia somewhat lower rates are 
in force, the duty on canned fish being $0.03 per pound; that on canned 
meat, poultry, soups and condensed milk, $0.04 per pound. In the 
Union of South Africa the rates are still lower. Canned fish, meat, and 
soups are dutiable in this country at $0.02% per pound, canned fruits 
at $0.045 per pound, and canned vegetables at 20 per cent. ad valorem. 
In all these British colonies preferntial duties are applicable to prac- 
tically all cannéd products imported from the United Kingdom or 
from other British colonies granting reciprocal tariff concessions. The 
rates given above are the high rates imposed on products from the 
United States and all other non-British countries. Canned foods are 
dutiable in British India, at only 5 per cent. ad valorem, and in China 
at exceedingly low specific rates in no case exceeding 5 per cent. ad 
valorem. In Japan, canned fish is dutiable at 40 per cent and canned 
meat at 35 per cent. ad valorem. Canned vegetables are subject in this 
country to a duty of $2.97 per 100 pounds and canned fruit to a slightly 
lower rate. 

Where canned products are dutiable on weight, the weight of the 
cans is to be included in practically every case, and in some few coun- 
tries (principally in -Latin America) the duty is calculated on the 
gross weight of the package. 

After the manufacturer has studied the methods and abilities of 
his competitors, after he has considerd the obstacles which he must 
overcome in building up his foreign trade, he has then to consider the 
special markets which he wishes to reach and the methods which he 
must employ in reaching those markets. It is, therefore, of practical 
importance to study the merchandising mtehods already in use, par- 
ticularly the selling methods of his coleagues in this country and his 
competitors abroad. In Europe the manufacturers of canned foods sell 
direct to dealers, usually through their own represntatives who are in 
charge of warehouses in different cities, or through commission mer- 
chants. In the United Kingdom much of the selling is done by com- 
mercial travelers who receive a commission of 5 to 10 per cent. Thirty 
to ninety days credit is usually allowed. The discount for cash within 
thirty days varies from one per cent. in Germany and one to five per 
cent. in France, to ten and even twenty per cent. in Russia. In France 
the methods employed are much the same as in the United States. 


: THE Canning TRADE 


Many factories ‘have salesrooms in Paris and other large cities, or rep- 


resentatives who sell on a commission of 5 to 10 per cent. Traveling . 


salesmen are sent into the Provinces. Thirty and sixty day drafts are 
common, with discounts at 1 to 5 per cent. Newspaper advertising is 
not particularly favored but considerable use is made of sign boards 
and advertisments in trade papers. In Germany, canned foods are 
generaly bought by dealers direct from factories and sold at retail. 
The retailer receives three months credit with one per cent. discount 
for cash in thirty days. The Italian canning establishments, again, 
sell through representatives and traveling salesmen on a commission 
basis of about 5 per cent. Terms vary from sixty to ninety days and 
2 to 3 per cent. discount is given for cash. The canned foods exported 
from Norway, particularly from the Stavanger district, are sold direct 
to foreign buyers. A few have purchasing agents who go to Norway 
once or twice a year. Much of the goods is sold for cash. 

In China the wholesale trade in canned foods is carried on chiefly 
by wholesale merchants in Shanghai and Hongkoong, who act as dis- 
tributors for those cities and other treaty ports. The more pro- 
gressive wholesale merchants have foreign representatives in several 
treaty ports and send representatives from Shanghai to most of the 
other treaty ports once or twice a year to take orders. Only two 
wholesale merchants confine their activities to the sale of foodstuffs, and 
in these cases not alone to canned foods the demand for which is at 


present small. Some canned foods are handled by nearly all the large 


importing houses, which represent manufacturers from almost every 
country in practically every line of goods. 

The retail business in the treaty ports is carried on largely by 
English or French houses, mostly department stores that carry com- 
modities needed by the American and English residents. 

The sale of canned foods to the Chinese themselves, except in the 
ease of condensed milk, has not been seriously attempted. The im- 
porters have had no special inducement to undertake extensive ex- 
ploitation of these products. American firms have not always been will- 
ing to enter into a contract with any one commission agent for a sole 
agency for a period of years, but in spite of certain disadvantages, 
the English canned-food concerns seem to take the view that the ap- 
pointment of a sole agent under a longterm contract is the most sat- 
isfactory plan. Direct dealing with the Chinese merchants in the 
treaty ports who cater to the trade of the missionaries and other 
foreigners is not favorably regarded by the foreign merchants be- 
cause a Chinaman can afford to sell goods at 15 to 20 cents profit per 
case, whereas the foreign merchant claims that it is necessary to make 
5 or 10 per cent. profit. 

The dealers in canned foods as a rule purchase direct from the 
manufacturers in Japan. Imports were formerly obtained almost 
wholly through commission merchants, but during the last few years a 
certain amount of direct dealing between purely Japanese firms and 
American canned food concerns has developed, thus to a certain extent 
cutting into the earlier business of the commission men. A number of 
wholesale and retail merchants are endeavoring with some success to 
eliminate the foreign commission men of Yokohama and Kobe. 


The importers of foreign goods advertise principally in the papers 
published in English, recognizing the fact that this part of the trade 
lies largely with the foreign resident in Japan. They publish their own 
circulars, pamphlets, catalogues, and price lists. In this connection, 
it is suggested that the advertising manufacturers should be more 
liberal with their cuts. 

Canned foods are for the most part sold through general agencies 
covering all of southern India. Such goods are not generally handled 
on commission. The customary terms are monthly, but the principal 
importers usualy prefer to pay cash, in order to avail themseives of 
the discounts, which are about 2% per cent. for seven days and 1% 
per cent for 14 days. 

Next to the actual process. of merchandising is the matter of pack- 
ing the goods for export and there is almost an indefinite variety of 
methods used by canners in different parts of the world. 

On the Continent the sizes of cans vary from %& of a kilo (little 
more than % of a pound)-to 5, 10 and 20 kilos, the larger sizes being 
used chiefly for tunny fish in Italy. The most common sizes are prob- 
ably % kilo and 1 kilo (2.2 pounds), of which there are respectively, 
100 and 50 to the case. Italy’s tomato sauce is put up in cans of 100 
to 1,000 grams (3% to 35 ounces)., Norwegian sardines are packed in 
tins from the 1-16 to the half-size, the former holding about 10 and 
the latter about 30 fish. Glass jars are commonly used for fruit in 
France and Italy. 

All varieties of labels are used—paper, copper and labels printed 
on tin. The copper label soldered on the side of the can for vegetables 
is a French custom also seen in Hungary. 

The cases are made of pine or other soft wood % to % inch thick 
and are reinforced with strips of tough wood or with iron. Complaint 
has been made in Germany because of California fruit boxes being 
made of light wood and not reinforced and they have reached their 
destination in poor condition, especially when shipments were made via 
Tehuantepec. 

In the United Kingdom canned foods are usually packed in saw- 
dust, wood shavings and waste, or paper shavings, and the containers 


(Continued on Page 25) 
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MACHINERY ror CANNERS) 


OF 


CORN, TOMATOES, PEAS, Etc. 


<Sanitary Plunger Tomato Filler 


<€Sanitary Continuous Exhauster 


<€Sanitary Liquid Filler 


The “WONDER” stands alone 


It REALLY IS the only Practical 
Continuous Cooker on the market 


ALL 
SIZES 


Upright 
Horizontal 


Huntley Mfg. Co. 
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The California Market 


Berries and early vegetables injured by drouth—The new freight rate on canned foods— 


The condition of all crops indicate shortages in some—The Hawaiian pineapple pack 
—Salmon in strong demand—Coast Notes. 


Reported by Telegraph 


San Francisco, Cal., May 12, 1916. 

Drouth Continues.—California is still in the grip of a 
prolonged dry spell, there having been no rain during the past 
two months, but the damage done to fruits has been limited, 
owing to the fact that the early rainfall was unusually heavy. 
According to Government reports, the month of April was the 
first since 1858 upon which no rain fell, illustrating the un- 
usual condition. The only damage that has been done _ to 
crops in which canners are directly interested has been to 
berries and early vegetables, such as asparagus and peas. In 
general there has been quite a heavy loss, however, the hay 
and grain crop having been cut short. 

New Freight Rate—On May 15th a new freight rate on 
canned foods, eastbound, will be placed in _ effect. Goods 
under the 40,000 pound minimum will be 75 cents per hun- 
dred pounds, instead of 85 cents, as formerly. For a 60,000 
pound minimum car the rate continues at 62% cents per hun- 
dred in.all trans-continental territory. Although the Panama 
Canal is open again, it is being used by few vessels, and most 
of the ships that were formerly engaged on the route between 
San Francisco and the Atlantic seaboard have been chartered 
out and will probably be on other runs for at least a year. 
The outlook, therefore, is that the bulk of the pack of Cali- 
fornia fruits and vegetables this year will be moved by rail. 
Packers anticipate that there will be a serious blockade on 
rail lines in the fall, and are urging their trade to file shipping 
orders at the earliest possible moment. : 

Crops.—Crop conditions are steadily becoming more 
clearly defined and it is developing that in no lines will there 
be a particularly heavy yield. Cherries and apricots will be 
light in almost all districts, in many places there being less 
than half the usual quantity of fruit set on the trees. Word 
from the leading pear-growing districts indicate that Bartletts 
will also be a light yield, although the shortage is not so pro- 
nounced as in the other varieties mentioned. In Southern Cali- 
fornia the peach crop is light, but in other parts of the State 
a normal crop is expected. The Growers’ Information Bureau 
has issued a report giving crop percentages on apricots from 
various districts as follows: Santa Clara, 50 per cent; Ala- 
meda, San Benito and Santa Cruz, 40 per cent; Monterey, 30 
per cent; Ventura, 55 per cent; Hanford, 50 per cent; Winters, 
Riverside and San Bernardino, 35 per cent. Canners are now 
in the field seeking contracts for stock, and some sales have 
been made in the southern part of the State at $35 a ton on 
the trees, buyers to take all fruit. In the northern part of the 
State, where the high-grade fruit is grown, growers feel that 
from $45 to $50 a ton should be secured and a few sales have 
been made at $40 for orchard run. But few peaches have 
been purchased, although Southern California buyers are now 
in the field and plan to contract for about 5,000 tons in the 
lower San Joaquin Valley. Some contracts have been secured 


in the vicinity of Fresno at $20 a ton for clings, but growers 
generally are demanding more. 


Hawaiian Pineapple Pack.—The pack of pineapple in the 
Hawaiian Islands this year will probably be half a million 
cases short of that of last year, and that of 1917 will be even 
shorter. A feeling of optimism is now existing in the pineapple 
districts and extensive plantings will be made this year, but 
the increased acreage cannot come into bearing in time to affect 
the pack of the next two seasons. Prices will be named shortly 
and these must show an advance over those of last year, as 


sugar is very much higher in price and growers are securing 
more for their fruit. 


Salmon.—tThere is a very strong demand at the present 
time for the cheaper grades of canned salmon, also for Alaska 
reds, but stocks are exceedingly low. Buyers who have visited 
the markets in the Northwest, state that absolutely no red sal- 
mon is to be had there and the only holdings in San Francisco 
are confined to a few thousand cases in the hands of a couple of 
packers. Offers of 80 cents for pink salmon are being turned 
down, as foreign interests have been buying heavily on the ris- 
ing market and will probably continue to do so. Pink salmon 
has found a ready market in England, where sockeyes and 
Alaska red has formerly been sold almost exclusively, and it is 
believed that more than half of the new pack will be taken by 
that country at the prices prevailing at the present time. As 
this is an off year on the Puget Sound, the pack of low-grade 
fish will probably be about a million cases less than last year, 
and good prices are expected. Practically the only carry-over 


in the line of salmon is in Columbia River chinook salmon, ~ 


and the fact that the pack of low-grade fish will be light is 


expected to influence the demand for this. Opening prices are 
expected to be about the same as last year. 


Coast Notes.—Ninety thousand cases of canned food, the 
last shipment to be permitted to land by Great Britain, will be 
taken out of San Francisco next week on the steamer Crown of 
Toledo. The shipment will be landed under a special license 


secured by Balfour, Guthrie & Co. from the British Govern- 
ment. 


The Feather River Growers’ Association has been organ- 
ized at Gridley, Cal., and officers have been chosen as follows: 
President, W. F. Randolf; vice-president, George Thresher, 
and secretary-treasurer, J. H. Detling. It is planned to take 
over the Gridley cannery and operate it this season. 

Representatives of the Golden State Cannery of Ontario, 
Cal., recently inspected the plant of the Tulare Peach Growers’ 
Association at Portersville, and may lease it for the coming 
season. 

The San Antonio Growers’ Association has decided to 
erect a fruit cannery at Ontario this year and to defer the erec- 


tion of a plant at Chino, Cal., until a later date, in view of the 
light crop of deciduous fruit. 


The Seabright Canning Company Company, with-a plant 


near Santa Cruz, Cal., is expecting to put up a much larger 
pack of beans, apples and olives than last season. 


Two large additions are being made to the plant of the 
Oregon Packing Company at Vancouver, Wash., which will 
more than double the former floor space. The cannery will be 


re-opened on May 20th, when the packing of spinach will be - 


commenced. 


The Oregon Fruit and Juice Co., of Salem, Ore., has taken 
over the cannery at Woodburn and will place this in operation 
late in June, handling loganberries principally. 


“BERKELEY.” 


BETTER SEED LAW IN NEW JERSEY. 


New Jersey now has a new seed law that requires the la- 
beling of agricultural seed, mixtures of such seed and vege- 
table seed. The vegetable seed must have the name stated on 
a label and the percentage of germination; the percentage of 
inert matter if in excess of 5 per cent of the total weight of 
such seeds, and the name of the seller. Good seed is one of 
the essentials of good farming, and ranks with rotation, drain- 
age, tillage, the use of lime when necessary, the use of fer- 


tilizers and manures in soil management that results in profit- 
able farm management. 
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PEAS ARE NEARER. 
WHEN WILL YOU ORDER YOUR GREEN PEA CLEANER? 


Seriously, can you afford to 
run without it ? 


NOT FOR A MOMENT IF YOU 
WANT A SUPERIOR PACK 
WITH THE MAXIMUM PROFIT. 


DO IT TO-DAY 


INVINCIBLE GRAIN CLEANER CO. 
SILVER CREEK, N. Y. 


Copy for this Advertisement 
was written in December, 1915 


SANITARY FILLING TABLE and EXHAUSTER 


MADE TO DELIVER TO ANY EXHAUSTER 
Nothing can accumulate on this Table and Sour. 
Price 8150 Table & Exhauster $275 


EXPENSIVE ECONOMY 


Last Spring many cotton growers in their 
efforts to reduce expenses in readjusting 
themselves to war-time conditions, used less 
than the usual amount of fertilizer. Last 
Fall those farmers found that their losses 
from decreased yields and poorer quality 
crops were greater than their savings from 
the use of less fertilizers. It was expensive 
economy. 

Growers of Canners’ Crops should profit by 
the cotton growers’ experience and not make 
the same mistake in planting their Spring 
crops. Packers of canned foods can assist 
the growers by getting in touch with us and 
learning of our lines of co-operation. 


SEND FOR OUR FREE BOOKLET 


SOIL IMPROVEMENT COMMITTEE 


of the National Fertilizer Association 


EASTERN OFFICE: _ 
1428 Munsey Building BALTIMORE, MD. 


Used on the market four years 


Tried side by side with the so-called best poner & fillers produced, this 
Sanitary filling table proved the best way to pack into sanitary or open 
top cans; it gives the largest number of cans per ton, and less expensive to 
operate. 

Large and small packers are using them. Never forget that hand 
packed cans are the ready sellers, with most. profit. — your order 
early, or you may not be able to get it filled this season 


TESTIMONIAL; One of many 


“In answer to yours of the 23rd, wish to say that your Sanitary 
Filling Table for No. 10 cans, that I used last year, was entirely sat- 
isfactory ; one man being able to fill 15,000 cans a day — . non 


Read it again and think, Set: pen. 


SOUDER MFG. C0... Bridgeton, J. 
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Seattle Salmon Market 


So little goods on the market that business is quiet—Another rumor of syndicate to buy 
large block—An interesting summary of the market—Canning on Puget Sound— 


Notes of the Northwest. 


Reported by Telegraph 


Seattle, Wash., May 12, 1916. 

Salmon.—The canned salmon market is quiet, but very 
firm. The market is quiet because packers and brokers have 
practically nothing to sell—that is, most of them. The export 
demand for spot goods has dwindled down to most nothing for 
the reason that buyers have come to the conclusion that it is a 
waste of effort to try to obtain supplies now. Hence they are 
turning their attention to futures. There have been more big 
deals in futures started than probably have ever been known at 
this time in the year. One deal involving approximately 
100,000 cases, all for export, is now on. It looks more and 
more as though the foreign buyers plan positively to get under 
cover early on their season’s requirements. The export move- 
ment will start much earlier than it did last season, for it is 
stated that canned salmon is badly needed right now, and that 
there will be a shortage before the new pack can become avail- 
able. 

Reports come from Portland, Oregon, that a syndicate in- 
quiry for 300,000 cases of 1916 pack salmon has been received 
on the Coast from agents of the Allies. The inquiry for 100,000 
cases received in Seattle is probably the one referred to. 


A letter received here this week from a Portland salmon 
canner throws some light on the market conditions. This, in 
part, follows: ‘‘While it is not generally believed here that 
more than fractional advances will be made on opening prices 
for Columbia River chinooks, the situation in the cheaper 
grades of canned salmon is so strong that pinks, chums and 
Alaska reds are likely to show a spirited advance. Last sea- 
son’s initial sales of pinks were made at 65@70c a dozen, but 
there is now a very strong prospect that the 1916 opening price 
on this grade will be 85c or 90c per dozen, because of the short 
pack on Puget Sound. Chums opened at 65c last season, but 
recent sales have been made as high as 75c, and there is no rea- 
son why the opening price should not be at least that figure, 
and if pinks open at 90c, chums should sell at 80c or 85c this 
fall. The supply of Alaska reds has not been anywhere near 
equal to the demand and, with a normal pack, this grade should 
open at $1.60@1.65.” 


Salmon canning has commenced on Puget Sound. The 
Salina Packing Company’s new cannery at Anacortes, Wash., 
this week put up some fish. The run was in the nature of a 
try-out of the new equipment. This plant has two lines of 
canning machinery with a daily capacity of about 2,000 cases. 
The cannery will be operated entirely with white help, it has 
been announced. Capt. Ray Robinson is manager of the can- 
nery. 

One of the most important cannery deals negotiated on 
Puget Sound during the season is the sale of the Hodgson Gra- 
ham Cannery on Lopez Island to a group of Seattle men, who 
have organized the Salmon Banks Salmon Company, and who 
will operate the plant this season under that name. W. I. 
Crawford, for a number of years secretary of the Salmon Can- 
ners’ Association, and who since has managed the old Gorman 
cannery at Neah Bay, is one of the men largely interested in 
the new company. Associated with him are Ira D. Lundy, a 
well-known Seattle business man; Wa Chong Company, one of 
the leading Chinese business houses of this city, and William 
E. Froude. The plant which the Salmon Banks Salmon Gom- 
pany has purchased is a new cannery, having been built only 
three years ago. It is considered one of the best plants on 
Puget Sound. It has three lines of machinery. Its location is 
one of the best in this section, being close to the fishing 


grounds. Mr. Crawford will manage the company. In addi- 
tion to obtaining the cannery, the company has taken over a 
store and a number of other buildings. 

A new company, known as the Quinault Salmon Packing 
Company, has been organized to Tacoma, Wash., to engage in 
the salmon canning business. The incorporators are John D. 
Fletcher, Joseph K. Dorr and Elizabeth McMullin. The com- 
pany is capitalized at $75,000. 

The Anacortes Fisheries, formerly the Porter Fish Com- 
pany, of Anacortes, has started its can factory in preparation 
of the coming season’s operations. 

One thing that will tend to increase the pack of canned 
salmon this season is the fact that the output of mild cured 
salmon will be comparatively light. Heretofore Germany has 
taken a large percentage of the mild cured pack, and this busi- 
ness has steadily increased until it cut an important figure. 
Packers fear that Germany will be unable to obtain what may 
be packed this season, and inasmuch as the prospects for the 
regular canned salmon are very bright, a number of mild 
cured operators have made arrangements to can their fish. 

“SALMON.” 


GROWING TOMATOES. 


Less Acreage and Bigger Profits. 
By O. M. KILE. 


“Growers for the tomato canneries do not use half as 
much fertilizer as they should in order to get the best re- 
turns,’’ says Prof. Thomas H. White, of the Maryland Experi- 
ment Station, recently in speaking of the prevalent practices 
followed by the majority of growers. 

Experiments conducted at both the Maryland and Dela- 
ware stations certainly bear our Professor White’s statements. 
At the latter station experiments conducted for four years 
averaged a little less than 5% tons per acre where land of 
ordinary fertility was used without fertilizers, and somewhat 
more than 8% tons per acre where 500 pounds of a 4-8-10 fer- 
tilizer was used. When the application of fertilizer was dou- 
bled, that is, 1200 pounds per acre applied, the yield went up 
to 13% tons. 

Thus it will be seen in this experiment that the use of 600 
pounds of fertilizer made a difference of 3 tons of tomatoes per 
acre, and the use of 1200 pounds caused an increase of 8 tons 
per acre. 

Now, it costs considerable money to grow and market an 
acre of tomatoes—rent of land, plowing and fitting the soil, 
plants and setting, cultivating and picking must all be paid for. 
But most of these items are exactly the same, regardless of 
whether the yield turns out to be two tons or ten tons to the 
acre. 

When we figure out on a financial basis it really seems 
rather foolish to go to all the expense of growing an acre of to- 
matoes, unless we insure a good crop and a good profit by put- 
ting on a liberal application of a high-grade fertilizer. 

It will probably be impossible to secure a fertilizer high in 
potash this year, but ammonia and phosphorous with a small 
percentage of potash can be secured and will undoubtedly pro- 
duce excellent results. The higher price of fertilizers this year 


amounts to but very little when figured on the basis of the cost 
per acre. 


Instead of increasing the acreage this year, the grower can 
make a great deal more profit by reducing his acreage and so 
managing his crop as to get a much larger yield per acre. 
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generally bear colored labels of attractive design although in some 
eases the descriptions are printed directly on the tins The popular 
sizes are 1 and 2 pound cans for meats and soups, 1 gallon for apples, 
and 1, 1%, 2 and 2% pounds for other fruits and vegetables. Meats, 
preserved fruits, and vegetables, however, are largely put up in Eng- 
land in glass bottles or molds, while earthenware pots or jars are used 
for meat, game, and fish pastes and to a considerable extent for jams 
and marmalades. Ordinary cases of meat products contain 48 one 
pound or 24 two pound cans and of fruits and vegetables 24 one pound, 
1% pound, 2 pound, or 2% pound cans. 

I have tried briefly to indicate some of the important points which 
the manufacturer of canned foods who is interested in the export trade 
should consider. It is the universal verdict of those who have studied 
conditions on the ground that American canned foods compare favor- 
ably with those of other countries so far as the quality of the goods 
and the attractiveness of the containers are concerned. In many cases, 
however, the foreign goods have a slight advantage in price. To a very 
large extent the development of foreign markets depends, it seems to 
me, upon the education of foreign peoples of the wholesomeness of 
canned goods. If this can be accomplished, there is no doubt that the 
existing tariff restrictions which make canned fovuds so high-priced 
that they cannot be purchased by the great majority of the consuming 
public, would be removed. This point has been especilaly emphasized 
by the salmon canners in their efforts to increase trade in South 
America, and it holds good for other parts of the world. American 
canned foods are even favored in many countries, although their prices 
tend to limit their use. The exports of canned vegetables are increas- 
ing, although before the European war American tomatoes seemed to be 
falling into slight disfavor as a result of the keen Italian competition. 
In September, 1915, however, the American consul at Leeds, England, 
reported increased stocks of American tomatoes in his district owing 
to the difficulty of getting the usual supply from Italy. In Argentina, 


Italy's largest South American customer, the American tomato may 
also be welcomed at the present time. 


Continental countries have never offered an extensive market for 
American canned foods because several have canning industries 
of their own, more or less developed, which are commonly protected 
by high tariffs. The United Kingdom, however, is a large consumer 
of American canned foods, owing perhaps to the qualities of aggressive 
salesmanship which have been used in the market there. In many 
countries, the large supplies of fresh vegetables and fruits make much 
of our canned foods unnecessary. However, such products as canned 
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apricot pulp, and certain meats, pickles, ketchup, etc., could be sold 
and are, in fact, already on the market in France. Larger markets 
could be developd through traveling salesmen and advertising. 

In South America, the field to which so many of our manufacturers 
are turning, the duties and charges are now so high that goods from 
the United States are beyond the reach of all but the well-to-do 
classes. But the purchasing power of the people is increasing. How- 
ever, in Argentina the prices are not excessive even with the high 
freights and duties. The slight development of the canning industry 
on the southern continent and the fact that certain canned vegetables 
such as corn, succotash and beans are practically unknown, would 
make South America a very promising field if tariff rutes were lower. 
The United States should control a larger proportion of the existing 
South American trade in canned foods, of which it now holds only 
4 per cent. in Argentina, 7 per cent in Brazil and 10 to 20 per cent in 
Bolivia, Colombia, Paraguay and Uruguay, 25 per cent. in Peru, and 
45 per cent. in Chile. South American markets would welcome canned 
foods from the United States. The North Coast countries especially 
are looking for Pacific Coast fruit when the Panama Canal is in regu- 
lar operation. This problem of high tariffs is one in which your asso- 
ciation and the government are uniting in their efforts to solve. 

If a Chinese business in canned foods is to be developed, adequate 
organization, headed by a man of the highest caliber, thoroughly familiar 
with China, is an absolute necessity Results must not be expected 
immediately, but with a proper force in the field and an effective 
campaign of education, an immense business in canned foods through- 
out China can be built up in certain lines. Just what these lines are 
ean not be determined without experiment; two are certainties—con- 
densed milk and canned salmon. Peas and asparagus should find a 
ready sale and experienve and study will determine what additional lines 
can be developed. 

In China show and sampling rooms are essential for increasing 
sales, and the carrying of small stocks would give the great advantage 
of quick deliveries Moreover, every manufacturer seeking Chinese 
trade must recognize the necessity of early establishing his “chop” or 
brand, so that the natives can readily recognize goods to which they 
become accustomed. 

Perhaps I have said oa about the possibilities of foreign 
markets for American canned foods at least to indicate that those 
markets exist and that we can considerably increase our trade there 
if we are willing really to go in for the business. There is the crux 
of the whole matter. American manufacturers are apt to be reluctant; 
they are apt to hang back; they are apt to ask for some sort of support; 
they are apt to wait until somebody else breaks the ground. Let me 
urge in closing this review of the canned foods situation in forei 
markets, all too sketchy; and with many important facts entirely 
omitted, that after all, the important thing is the use of our every-day. 
sound, American, business practice. Apply our own usual, accepted, 
and sucessful business methods to the export trade and I venture to 
predict that our export trade in canned foods will grow by leaps and 
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EDITORIAL JOTTINGS. 


The Meeting This Week—The members of the Na- 
tional Executive Committee and the Board of Directors 
will meet at the hotel La Salle in Chicago Wednesday, 
May 17th, at 10 A. M. 

All Indiana canners should be present at the meeting 
of their State Association at the Hotel Claypool, on 
Thursday and Friday, May 18th and 19th. There are 
a great many very important matters coming up for dis- 
cussion, and no one of these canners could help but profit 
from hearing and being present at these discussions. 
Take the matter of the Daily Tomato Market Report. 
Indiana is as vitally interested in this progressive move- 
ment as the Eastern tomato canners, and this whole mat- 
ter will be given full consideration at this meeting. In 
fact, every canner of that State not now a subscribing 
member of this market reporting plan should come to 
that meeting prepared to sign up and join with the rest 
of the tomato canners. If you are hesitating about the 
benefit or desirability of belonging to such a movement 
here is the opportunity to answer yourself; to convince 


yourself that you should belong, or that you should not. 
Get the matter settled in your mind once and for all; 
and if there are angles to it which you do not fully un- 
derstand, come up to the meeting and ask about them. 
Your inquiries will be welcomed, and will, without doubt, 
be voicing the questions some other canners have in 
mind and have not the self-possession necessary to ask. 

And there will be plenty of entertainment in addi- 
tion to the good substantial work. There will be a ban- 


‘quet and cabaret show that will be worth all the time 


and trouble of attending, if you cannot see the benefits 
from a business point of view. Come up to the meeting 
and show your fellow-canners that you are willing to 
stand shoulder to shoulder with them in the battle for 
better business and better conditions in the business. 


The Misunderstood Food Inspector—The following 
is clipped from the New England Grocer and Trades- 
man, one of the most progressive grocery journals in the 
business : 


Sardines, it seems, are to be censored. Dr. W. R. 
Loomis, formerly a member of the Bureau of Chemistry 
of the United States Department of Agriculture, Washing- 
ton, D. C., has accepted the new position of inspector for 
the sardine section of the National Canners’ Association. 
It seems that Dr. Loomis is now in Eastport, Maine, and 
that he will take up his duties at once. The sardine can- 
ners in Maine are said to be anxious for inspection and 
they seek to make it effective. 


The contract of Dr. Loomis runs three years; his ex- 
penses, and those of a trained corps of inspectors, are to 
be provided by a levy of a small tax on each case of sar- 
dines packed. The packers who make their own cans will 
furnish statements of their own output and all members of 
the association will be required to substantiate their total 
pack by their books and accounts. 

The coast of Maine from Portland to Eastport will be 
covered. It will be the duty of the inspectors to see that 
all the fish packed are of good quality, when taken from 
the water, and that they are handled correctly under con- 
ditions more completely sanitary than has ever been at- 
tempted. 

Each case of sardines packed under the inspection and 
meeting the approval of the inspectors will be awarded a 
certificate. It is expected that these certificates will act 
very largely as a legal guarantee of quality, thus making 
impossible rejection by buyers and avoiding seizure of 
good sardines by half-trained Government inspectors. 

’ Full ninety per cent of the total American pack of sardines 
is said to be represented in the inspection system now 
operative. 

We enthusiastically approve the precaution taken to 
avoid seizure of good sardines by untrained Government 
inspectors. Untrained inspectors, not only Government 
but State, have been the bugbear of distributors of food 
for many years. The untrained inspector is another name 
for an uninformed, not to say ignorant, person with a job, 
which he proceeds to hold by trying to make an impression 
and a record for himself, regardless of justice or injustice. 
Indeed, it may be said that if some of the inspectors in 
State Departments had a little more brains, they would be 
half-witted. We look forward with pleasure to the mil- 


lenium, when State and Government inspectors will not 
only have, but be required to have, a technical knowledge 
of the business over which they are placed as supervisors. 
Inspection by a competent person and meddling by an in- 
competent person are two different things entirely. 
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This inspection of their work by the sardine pack- 
ers, and at their own expense, under the direction of one 
of the best food men in the business Dr. W.. R. Loomis, 
is a move that entitles this industry to the commendation 
of jobbers and retailers, for it marks the most progressive 
step in all the lines of food manufacture. The sardine 
canners awoke to the fact that there were remedies 
needed in their methods, but they did not go outside to 
ask the police in to make the corrections. They taxed 
themselves $50,000 to establish and maintain a competent 
and thoroughly efficient method of inspection, covering 
every operation of the canning of sardines. Ninety per 
cent of all sardines come under this inspection, and it is 
safe to say that one hundred ,per cent will soon be so 
classed. Dr. Loomis has been given the task of forming 
a working squad of inspectors, whose duty it will be to 
supervise the fish as it comes to the factories, and then 
follow it through all operations until packed in the cases 
ready for shipment. They will inspect the canning of the 
fish, not the canned fish. This is as it should be and is 
the method to which the entire canning industry must 
come before it can assume a position in the eyes of the 
world that will always insure it the confidence of the 
consuming public. 

But the worthy editor of the Grocer and Tradesman 
makes one serious mistake in relation to the certificate 
which will accompany all goods packed under this super- 
vision. This certfiicate will not relieve the goods from 
examination at the hands of the State or Government 
inspectors. It is hoped it will guarantee their safe pass- 
age through the hands of the food authorities, but it will 
not put them above inspection. 

It is this very misunderstanding that caused the 
Government to recall the use of the serial number upon 
labels. Most retailers, many jobbers and actually some 
manufacturers thought that the presence of the serial 
number guarantee upon an article was indispuatble evi- 
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dence of its purity or compliance with the food laws, and 
that such articles should not be touched by the inspectors 
or the food authorities. A moment’s thought would show 
anyone that of all goods these would be the very ones 
that the Government would watch most closely to see 
that the guarantee was not abused. 


And his attack upon the inspectors is as ridiculous 
as it is unjust. Food inspectors, whether State or Na- 
tional, are not the deciding factors in the enforcement 
of the pure food laws . They merely collect the samples, 
which must be submitted to the chemists and higher au- 
thorities who pass upon the legality or illegality of the 
article. As a rule the inspectors cannot seize and condemn 
foods on their own responsibility. They merely act as 
the police who enforce the laws, but it is the judge that 
passes sentence, after trial. 


And as to their experience and abilities, we take 
serious exception to the scoring which the editor gives 
them. There may be some political appointees in the 
various States, as incompetent as many such appointees 
often are, but in general the men filling these positions 
are well educated, trained men, and particularly is this 
the case with the Government inspectors As a rule they 
draw a pittance of a salary as measured by their ability ; 
and the truth of this is shown in the way many of these 
men are taken out of their work and appointed by com- 
mercial houses or interests at salaries eight or ten times 
what they drew before Far from being half-wits, they, 
as a rule, are gifted men giving excellent service for very 
little return But unfortunately they are in the position 
of being maleigned and hated by the men who keep them 
busy, and make their presence necessary, for by a mis- 
nomer they are called “pure food inspectors,” when as a 
fact they are actually “impure food inspectors.” 

Possibly our worthy editor will recall the notice of 
examination sent out by Washington for the position of 
editor in chief of the Daily Consul Reports, the specifica- 
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tions stating that he must have had five years’ experience 
as actual editor, must be a college graduate and state the 
degree, must not speak less than five languages fluently, 
and have managerial ability to take charge of a large 
number of men. In return for such ability the Govern- 
ment expressed its willingness to pay him the munificent 
sum of $2,500 per year. Any daily paper in the country 
would pay such a man $25,000 per year. And upon about 
the same basis it selects its inspectors and pays on the 
same scale. 


Who Eats?—Lady (to pospective charwoman)—-What do 
you charge per day? : 

Charwoman—Well, mum, two-and-six if I eats meself, and 
two shillings if you eats me.—Punch. . 


Sure.—‘‘Let’s buy a can of pork and beans for lunch.” 

“But I’m a vegetarian.” 

“You can eat all the meat you find in a can of pork and 
beans and still be a vegetarian.”——Houston Post. 
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THE BOSTON CONVENTION OF THE NATIONAL 
WHOLESALE GROCERS’ ASSOCIATION 
IN JUNE. 


Grocers who contemplate attending the Wholesale Grocers’ 
Convention in Boston week of June 13 will, if they arrive Mon- 
day, June 12th, have the privilege of witnessing the exercises con- 
nected with the dedication of the new Massachusetts Institute of 
Technology buildings consuming three days, June 12th, 13th and 
14th. It is estimated 7,000 alumni will return for the festivities. 

The Charles River basin, on the border of which the new build- 
ings to be dedicated are erected, will be crowded with all manner 
of sea craft, including torpedo boats of the United States Navy, 
steamers, yachts, motor boats, etc. The program is the most elabo- 
rate ever undertaken in Boston. 

Since the old Technology buildings are in the vicinity of Copley 
Seuare and the Wholesale Grocers’ Convention headquarters are 
in Copley Square, guests of the Copley Plaza Hotel will be able to 
view the great procession and by a walk of ten minutes see the 
water pageant on the “Charles.” . 

The Wholesale Grocers open their Convention June 14th, so 
that by arriving early in the week members can witness these won- 
derful and unique exercises without interfering with their conven- 
tion duties. 

In view of these facts, members can appreciate the importance 
of making their hotel reservations at once. 
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DAILY MARKET REPORT. 
Tomato Section National Canners’ Association. 


This report is compiled from figures which are furnished 
us by canners who are supporting this effort. 


The Association assumes no responsibility for the accuracy 
of these figures beyond the compilation of the same. 


The states included in each group are as follows: 


Group A—Maryland, Delaware, Pennsylvania, West Vir- 
ginia, and the sections of Virginia known as Tidewater and 
Eastern Shore. 


Group B—New Jersey. 
Group C—New York, Connecticut, Massachusetts. 
Group D—Indiana, Ohio, Michigan, Illinois and Wiscon- 


Group E—Missouri, Kansas, Iowa and Minnesota. 

Group F—Southwest Virginia, Tennessee, Kentucky, Ar- 
kansas, Georgia, Mississippi, Louisiana, North Carolina and 
South Carolina. 

Group G—Utah, Colorado, 
North Dakota and South Dakota. 

Group H—California. 


Saturday, May 6, 1916. 
Group Date of No. of Size Total Grade Price Spots or 
Sale 


Nebraska, Idaho, Oregon, 


Sales Cases Futures 
A 5-5 2 2s 100 Standard .77% Spots Factory 
a 3s 1400 do B L .£82% #£Futures do 
4 5-4 1 3000 do 95 do Del Buffalo. 
1 2%s 2000 do 80 do do 
1 £700 do 80 do Del Akron 
1 3s 400 do 1.00 do do 
1 108 200 do 2.75 do do 
1 3s 700 do 1.00 do Del M’apolis 
5 | 600 do D5 do do 
1 600 do 95 do Del Peoria 
1 2%s TO do 85 do do 
1 1000 do 85 do Del Chicago 
1 500 do 80 do Del Lex’gton 
1 3s 50 do 1.00 do do 
1 250 do 1.02 do Del F du Lac 
1 2%s 300 do 85 do do 
1 10s 50 do 2.93 do do 
1 100 do 2.85 do Del Clevel’d 
1 3s 100 do 1.15 Spots Del Kingston 
1 150 do 1.15 do Del Auburn 
D 5-3 1 1000 do 85 Futures Factory. 
F 1 2s 2700 do 68 do do 
1 850 do 80 Spots do 
Monday, May 8, 1916. 
A 5-3,6 3 2; 6500 Standard .60 Futures Factory. 
5-5 2 1800 do 15 Spots do 
5-5, 6 5 3s 15000 do -80 Futues Factory. 
5-6 2 500 do B L 1.00 Spots Balto. 
1 400 do 82% Futures Balto. 
1 1s 200 do 40 do do 
1 2s 300 do 2% do do 
1 100 do pats Futures Factory. 
1 3s 600 do 82 do do 
13s 5%s 600 do 1.00 do do 
B 5-6 1 3s 5s 600 do do do 
1 10s 400 do 2.00 do do 
D 5-2 1 3s 500 «Extra 112% #£Spots Factory. 
1 3s 1200 do -90 Futures do 
5-5 1 2s 500 Fancy do do 
F do do 
F 5-5 2s 1100 
1 600 do 62% do do 
1 3s 250 do 83 do do 
1 3s 2300 do 82 do do 
1 10s 250 do 2.00 do do 
1 10s 150 do 2.70 do do 
H 5-1 1 10s 500 do 2.30 Spots Factory. 
1 2%s 1000 do -77% do do 
1 250 do 80 do do 
Tuesday, May 9, 1916. 
A 5-8 1 8s 2500 Standard .80 Futures Factory. 
1 440 do 85 do do 
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Wednesday, May 10, 1916. 
A 5-8 1 10s 100 Standard 2.50 Futures Factory. 
E | 3s 2000 do 85 do do 
1 1200 do 1.00 Spots do 
5-9 1 100 do 1.05 do Balto. 
1 300 do 1.00 de do 
1 2s: 75 do do do 
1 50 do 65 Futures Factory. 
1 1s 100 do 38% do do 
1 3s 50 do 85 do do 
1 600 do 80 do do 
5-8 1 2%s 2000 do 85 do Del Chicago. 
1 10s 500 do 2.75 do de 
D 5-2 1 3s 1300 Extra 95 do 15¢ allow. 
1 7 Fancy 1.10 tlo do 
1 2s 3000 do 70 do do 
5-8 1 100 Standard .70 do Factory. 
Thursday, May 11, 1916. 
A 5-8 1 3s 1700 Standard .80 Futures Factory. 
5-10 1 2000 doBL .82% do do 
1 1200 ExtraBL do do 
1 600 Standard .97% Spots do 
1 3000 do 824% #=Futures Balto. 
ed 700 do 92% do Del St. Louis 
1 2s 1000 do 60 do Factory. 
1 10s 100 do 2.50 do do 
B 5-9 1 400 Extra 2.60 do do 
1 335 50 do 1.00 do do 
F 5-8 1 2s 50 Standard .73%, Spots do 
3 3s 180 do 95 do do 
5-9 1 1310 doBL 97% do do 
H 5-5 2 2%s 2422 do 80 do do 
. 1 10s 1600 do 22.40 do do 
1 500 do 2.00 Futures do 
Friday, May 12, 1916. 
A 5-5 1 10s 3500 Standard 2.40 Futures Factory 
1 10s 2500 Extra 2.50 do do 
5-10 1 3s 90 Standard 1.00 Spots Baltimore 
5-11 - 1 3s 3000 do -60 Futures Factory 
1 3s 2500 Extra 85 do do 
1 3s 600 do 1.05 Spots Factory 
1 B@ 1000 Standard .60 do do 
D 5-9 1 2s 200 do 65 Futures Factory 
1 1s 400 do 38% do do 
1 2%s 100 do 824% do do 
F 5-11 1 @ 5900 do 60 do do 
1 3s 295 do 80 do do 


EFFECT OF LEGUMES ON FOLLOWING CROPS. 


That it is as easy to grow 45 to 60 bushels of.corn per acre 
after a clover or alfalfa crop as it is to grow 30 to 35 bushels 
per acre after a corn or oat crop throughout the corn belt, is 
shown by the records of the U. S. Department of Agriculture. 
Records show an average difference in yield, from 34.5 bushels 
to 68.2 bushels per acre when the land was seeded to clover or 
alfalfa and then plowed up and planted to corn. The addi- 
tional humus in the soil if supplemented with fertilizer to cor- 
rect the deficiencies in the soil and provide for the needs of 
the corn crop, will make greater production per acre and 
greater profits for the farmer. 


FOR SALE 
THREE, Style E, “WONDER” COOKERS 


For No. 3 Cans, in good condition 


Machines built last year (1915) 
and equipped with new chains 


S. O. RANDALL’S SON 
401 MARINE BANK BUILDING 
BALTIMORE = MARYLAND 


Wanted and For Sale. 


This is a page that must be read every week to be appreciated. You are unlikely to be interested every week, in 
what is offered here, but it is possible you will be a dozen times in the year. If you fail to see and accept 
your opportunity your time is lost, together with money. Rates upon application. 


Machinery For Sale. 


Machinery For Sale—Cont. 


For Sale—New Copper Steam Jacketed Kettles; three 20, 
four 30, one 40, one 560, five 60, three 80, three 100, two 125, 
and two 150 gallons capacity. Each kettle our own make, 
brand new, high grade, complete with stand and draw-off valve, 
thoroughly tested at 175 pounds; guaranteed for 100 pounds 
steam pressure. Subject to prior sale. Bargain for cash. 


Address HAMILTON COPPER & BRASS WORKS, . 
Hamilton, O. 


For Sale—One 40 horse power Upright Boiler. Ad 
dress W. E. ROBINSON & CO., Belair, Md. 


For Sale—Two Hawkins Cappers, two Can Wipers, 
two Auto Tippers; all used last season and in first-class 
condition. As I have no further use for them, will make 
a very low price. Address 

F, F. HUBBARD, Canastota, N. Y. 


For Sale—One or two Sinclair-Scott Rotary Pea 
Graders, 40-inch sieves, built with 6 screens to each ma- 
chine, making 5 sizes of peas and with four extra sieves; 
all in good working order. Address 

BOX A-279, care The Canning Trade. 


For Sale—One Peerless Steel Hoist; six Open Ket- 
tles, 36x60; 19 single Bale Crates, 20 by 36. 
MUSSELMAN CANG. CO., 
Biglerville, Pa. 


For Sale—Guaranteed to be in first-class condition, 
two 21-tube Haller Catsup Fillers, $75 each. Two Vilter 
Corking Machines, $75 each. One new 80-gal. Copper 
Kettle, $75. Four %2-spout Revolving Bottle Rinsers, 
$40 each. THE FRAZIER PACKING CO., 

Elwood, Ind. 


For Sale—One Judge Peach Peeler, at a bargain. 
Address THOMAS CANNING CO., 
Grand Rapids, Mich. 


For Sale—One Ayars Syruper, in first class order, 
used one season; extra large tank. Address 
EDGAR F. HURFF, 
Swedesboro, N. J. 


For Sale— 
1 Remington Power Tomato Scalder. 
1 Sprague Continuous Steam Exhauster. 
15—40 inch three tier Process Crates. 
3—40 inch Open Kettles. 
1—12 Horse Power Steam Engine, in good condition. 
1 New Jumbo Gasoline Fire Pot. 
1 Lot of Shafting, Pulleys, Belts, etc. 
Prices will be made on all of the above for quick sale. 
JAMES S. McCLUER, 
Parkersburg, W. Va. 


For Sale-—One Sprague universal high speed rotary 
capper, with tipper, complete. Five open, ™% inch iron 
kettles, with crates; size 48 inches diameter, 69 inches 
deep. One number (0 twentieth century gas machine with 
300-gasoline tank. Three Morrall single corn cutters. ! 
One Queen Anne corn cooker. One Queen Anne crane. 
The majority of the above machinery is practically new. 
Apply to C. W. BAKER & SONS, 

Aberdeen, Md. 


For Sale—Two Ulery -M-S Corn Silkers. 

Five Clipper (Ferrell) Viner Feeders. 

One Dekker Thistle Separator. 

One U. S. Power Pumpkin Cutter (some machine). 

One 50 H. P. Horizontal Steam Engine. 

One 35 H. P. Horizontal Steam Engine. 

Four Monitor No. 1 Cherry Pitters. 

One Mt. Gilead Hydraulic Press. 

Two Hawkins Wiping Machines. 

Three Sprague Model M Corn Cutters. 

Sixty Single-bale Retort Crates, standard. 

One 100 H. P. H. T. Boiler, complete. 

Three 12 in. x 16 in Blowers. 

All the above in first-class mechanical and operative 
condition, and at bargain prices. Address 

FT. STANWIX CANNING CO., 
Irving, N. Y. 


For Sale—One 60 H. P. Upright Boiler, complete, 
with offset and 25 feet metal stack; made by Coatesville 
and nearly new. Also, one 60 H. P. Locomotive type 
Boiler on skids, in fair condition; no stack. Address 


JOHN W. BAY & CO., Perryman, Md. 


For Sale—One 1908 Burt Labeling Machine, No. 1457A, 
including Motor to run same. 

One old-style Burt Labeling Machine (same does prac- 
tically as good work as later model). 

One Blakeslie Simplicity Can Righting Machine. 

One Moore Deep Well Pump, 5x10 head. 

One Wm. §S. Haines Co. 14-inch Pump. 


LIBERTY BRAND CANNING CO., Dover, Del. 


For Sale—A Merry-Go-Round and other Canning 
House Equipment for sale cheap. Address 
HAMPER & BASKET MFG. CO., 
Bridgeton, N. J. 


For Sale—T wo (2) Tomato Cyclone Pulp Machines ; 
will accept any fair offer. Address 


E. V. STOCKHAM, Perryman, Md. 


Machinery Wanted. 


Wanted—One Copper Kettle, 75 to 125 gallon capac- 

ity ; also a battery of Seer Kettles, varying from 10 to 

25 gallons each. Give lowest price. Address 
BOX A-280, care The Canning Trade. 


WANTED.—Two return tubular, horizontal Boilers, 
100 to 125 horse-power. Must be in first-class condition. 
State how long used, condition of each, price and all partic- 
ulars in first letter. Address, 


N. H. FOOKS & CO., Preston, Md. 


Wanted—One second-hand Merrell-Soule or Sprague 
No. 7 Corn Silker. Give lowest price and condition. Ad- 
dress Box A-288, care The Canning Trade. 


== 


Wanted and For Sale Ads—Cont. 


- WANTED—One Box Nailing Machine, adjustable for can- 
ned food boxes. D. H. MILLER & CO,, 
Moneta, Va. 


Wanted—One or two Sprague-Lowe Flash Coils, 
with or without tanks. Give lowest price and full infor- 
mation. Address 

BOX A-278, care The Canning Trade. 


WANTED—One Cyclone Pulp Finisher; one Ayars 
or Sprague Syruper; one Remington Tomato Washer; 
one Revolving Bucket Table; one Single Line Exhauster ; 
one Ayars Sanitary Tomato Filler. Address 


‘BOX A-285, care The Canning Trade. 


WANTED—One Second-Hand Ayars Sanitary Fil- 
ler, with Disk Delivery, for No. 3 Sanitary Cans, 1914 
Model or later; one No. 0 Monitor Thomas Scalder. Ad- 
dress “CANNERY,” Wyoming, Del. 


Wanted—Six second-hand 6-Valve Sprague or Ayars 
Syrupers; must be in good condition. Address 
GIBBS PRESERVING CO., 
Baltimore, Md. 


Wanted—Three second-hand Vertical Process Ket- 
tles, about 40 or 42 inches diameter, 72 inches deep, with 
crates. Send price and full description. Address 

BOX A-290, care The Canning Trade. 


Wanted—Thirty-six (36) Crates, 3-tiers size, 38 by 
224% inches. Two Process Kettles, 40 by 72 inches. Two 
No. 5 Sprague Corn Cutters. Address 
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SITUATIONS WANTED—Continueg. 


WANTED—Position as Superintendent or Manager; six- 
teen years as manager of one factory; understand the game 
from contracting with the farmer, managing all help in the 
canning season; understand bookkeeping and shipping; under- 
stand the packing of tomatoes, Kiefer pears, sweet potatoes, 
pumpkin or squash, also preparing for market the refuse fro 
tomatoes. Reference by permission, present employer. Ad- 
dress HIRAM VAN METER, Elmer, N. J. 


POSITION WANTED—By an experienced Salesman, for a 
line of fruit and vegetables, etc., through Western Massachu- 
setts. Am best acquainted with bakers’ supplies. 

HENRY M. DAVIS, Hampden, Mass. 


POSITION WANTED—By wholesale grocer and manufac- 
turing expert, as manager, or to manufacture anything and 
everything in food products and grocers’ sundries, such as 
pickles, preserves, salad dressing, carbonated beverages, flavor- 
ing extracts, self-raising flours, jellies, jams, sauces, syrups, 
mincemeat, relishes, etc. Address 

BOX B-243, care The Canning Trade. 


POSITION WANTED — By an expert Cook, in catsups, 
Chilli sauce, pork and beans, red kidney beans, tomato puree, 
sweet pickalette, salad dressing and other sauces; sober; 
steady; 17 years’ continuous experience; can give best of refer- 
ences. Address BOX B-248, care The Canning Trade. 


POSITION WANTED—As Superintendent and Processor 
on peas, corn, tomatoes, hominy, kraut, red kidney beans, pork 
and beans with tomato sauce. Can furnish the very best of 
references; married man and strictly sober; for the balance of 
the year or season. Address 

BOX B-282, care The Canning Trade. 


POSITION WANTED — By a thorough and experienced 
Cook in tomato catsup, pork and beans, and other condiments; 
also familiar with the processing and packing of fruits and to- 
matoes and the making of tomato pulp in five-gallon cans; can 


ive good reference. Address 
B. F. SHRIVER CO}, W estmiunster, Md. BOX B-291, care The Canning Trade. 
Seeds For Sale. HELP WANTED. 


For Sale—Surplus of 100 or 200 bushels Evergreen 
Seed Corn; prime condition. Address 
H. P. STRAUSBAUGH, 
Aberdeen, Md. 


Tomato Pulp Wanted. 


Wanted—Tomato Pulp packed in 5-gallon cans; state 
quantity, lowest price, and also if it will comply with the 
Pure Food Law. Address 

BOX A-289, care The Canning Trade. 

Factory For Rent—Old established packing business 
for sale. Modern equipped eastern packing house, 125,- 
00 cans capacity; also condiment business. Established 
jobbing trade and retailers distributive force. Going 
proposition. Address P. O. Box 544, Baltimore, Md. 


SITUATIONS WANTED 


WANTED—Position as Superintendent during pea pack, 
or with firm building new plant or remodeling, installing ma- 
chinery, etc. Open from March 15th to July 15th. Address 

BOX B-263, care The Canning Trade. 


WANTED—Position as Superintendent by high-grade spe- 
cialty man; by one who has had twenty years’ practical experi- 
ence, with some of the largest and most widely known corpora- 
tions in this country; am thoroughly familiar with the manu- 
facture of high-grade catsups, jams, jellies, pork and beans and 
other specialties. Full particulars as to experience and ability 
upon application. BOX B-274, care The Canning Trade. 


WANTED—Position as General Manager of Canning Com- 
pany. Twenty years of successful experience in building, equip- 
ing, packing and marketing canned foods products at a profit. 
Have financial responsibility; would invest after first year or 
when satisfied with connections. Extensively known to jobbing 
trade and canners. Strictly temperate; best of reference as to 
ability and character. Permanent location, with future pros- 


pects is desired. Address BOX B-259, care of The Canning 
Trade. 


HELP WANTED—A Mechanical Assistant before and dur- 
ing season 1916; must be experienced in corn and tomatoes and 
competent to place machinery and operate sanitary closing ma- 
chines; must be strictly sober; give references and state wages 
wanted per week, with board, from June 15th to end of season. 
Address GEO. W. DEVILBISS, Stewartstown, Pa. 


WANTED—Engineer Mechanic; must have boiler and en- 
gine experience, as well as experience with Ayars Pea and To- 
mato machinery’ and Sanitary Can Company closing machines; 
state reference and salary required in first letter. 

LIBERTY BRAND CANNING COMPANY, 
Dover, Delaware. 


WANTED—Man on Sanitary Seamer; we use Johnson and 
Can Co. for 1916; state wages, reference, etc. 
CARTY CANNING CO., 
White Plains, Ky. 


HELP WANTED—A man who can boil tomato pulp, and 
can same in five-gallon cans. Answer to 
BOX B-271, care The Canning Trade. 


WANTED—First-class Jam and Jelly Maker for British 
Columbia. Address BOX B-270, care The Canning Trade. 


HELP WANTED—FExperienced man that can pack fruits, 
vegetables, soups, meats, to come to Eastern Canada to take 
charge of Canning Factory now starting; state experience, 
salary wanted and recommendations. Apply to 

BOX B-284, care The Canning Trade. 


WANTED—Man who understands Sdnitary Closing Ma- 
chine. Address BOX B-286, care The Canning Trade. 


MANAGER WANTED for .an up-to-date Lithographing 
establishment; must be thoroughly competent; state qualifica- 
tions, references and salary wanted. Address 

BOX B-283, care The Canning Trade. 


WANTED—Superintendent Canning Factory; none but 
capable person need answer; qualifications and references, as 
well as salary expected, in first letter. Address 

JOHN M. JOLLY, St. Gabriel, La. 


HELP WANTED—A competent Man to superintend a 
canning plant; must know how to pack tomatoes and dry pack 
sweet potatoes. Address 
BOX B-287, care The Canning Trade. 


| | 
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WONDERFUL LABELING 


That is the universal opinion of those who 
SAW the work of the NEW ERMOLD, 
operating at Louisville. 


Those who USE them, have long KNOWN 
this fact and BESIDES, that they are the 
greatest labor saving and capacity increas- 
ing unit of the ‘Packed in Glass’’ plant. 


What will YOUR requirements be this 
season. 


EDWARD ERMOLD CO. 


Largest Manufacturers of Quality Labeling Machines 
HUDSON, GANSEVOORT & THIRTEENTH STS. 
NEW YORK CITY. 


What Some Users Say: 


‘*We run for weeks and did not lose a can.’’ 

‘*No need for poor cans unless you want them.”’ 

‘We have the seamer running fine, have not lost a can in two 
weeks.”’ 

‘*We run hundreds of cases and not a can lost.’’ 

The can stands still. No slop, no waste. 

This machine is designed for sealing open top cans after being filled. 

The operator places the filled can, with the cover in position, on 
the conveyor on the left as shown. Thecan is taken under a header, 
where the cover is pressed into position and fastened there; it is then 
taken into a dial which moves it around into the seaming head, where 
the can stands still during the seaming operation. 

These machines are regularly built fer one size can and have a 
capacity of from 25 to 30 cans per minute, according to size. 


Steward Patent Lock and Lap Side Seam Sanitary Cans 


A Great Success. Why Not Use Them. 
The Improved Lock and Lap Side Seam for Open Top Double se oll 


Seam cans was ORIGINATED, DEVELOPED AND PATENTED “sTEWARD” DOUBLE SEAMER, Ne. 6 
by us. With Automatic Feed - For Round Cans 
We are the sole owners of this patent. 


L. & J. A. STEWARD, Ve. sntary can wit 


lock and lap side seam. 


a 


SALT OF HIGHEST PURITY 


You may or may not attach much value to the statements of chemists who tell you of the highly 
deleterious effect of impure salt on the flavor and fibre of canned foods—that toughening effect -of 
lime for instance on the fibre of young peas. 


It is human nature, nevertheless to choose safety first, and when you know the exceeding 
purity of 


~LIBERTY—THE SALT OF QUALITY PLUS 


your instinct tells you that you cannot go far wrong in choosing this particular brand of salt for 
your canned foods. 


Then why not obey the impulse, while it is strong and write for a sample package of 


Liberty, Guaranteed 99 7\10 Pure Sodium Chloride 


THE COLONIAL SALT COMPANY 
CHICAGO AKRON, OHIO BUFFALO 


431 So. Dearborn St. : D. s. Morgan Bidg. 


THE PERFECT PEACH SLICER ore stice 


Silent rim drive. 


No belts to wear. 
4 to 10 slices as wanted. 


Every blade independent—can be re- 
moved instantly. 


Large capacity. 
No noise—no oil—no expense. 


All steel construction. 


JUDGE 


Canning Machinery 
268 Market St. 25 California St. 
SAN FRANCISCO 


Patent Applied For 
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CANNED VEGETABLES PRICES—Continued. 
Canned Food Markets 
- ard ge 
Prices Given are for Wholesale Lots at Usual Terms, f. 0. b. ship SPINACH}-Stand ; 
ping station, and Subject to the Usual Discount for Cash. Balti- 72% 
more Prices Corrected by Brokers; New York and Chicago by BD senses « 290 
CANNED VEGETABLES “ Maine 
Baltimore Hew York SWEET POTATOES}-Jersey _ No. 3... 95 
ASPARAGUS*— (California) Standard “ 3... 75 
White Mammoth No, 2H 75 245 255 “ “ f.0. b. Co." 10....... 2 50 
Peeled, ‘‘ 3 §0 “ Standard ro....... 2 50 
reen si 2h TOMATOES} Fancy Balle.) No. 10 3 60 
“ Green, 230 #%200 “ Stand. ‘* County) No. 10 8 20 
White, Medium 210 Sanitary 54 in. cansNo. 8 1 25 
Green, ‘‘ Jersey (f-0.b. 8 1 380 
White, Small I 9s 195 Ex. Stand. “Bait Baila.) No. 3 1 10 
“ 115 Stand. County) No. 75 
BAKED BEANSt|-No. I, Plain 39 40 Seconds Balte. ) No. 2 72% 
7° 9° 7e Stand. No. 1 47% 
“ 72% TOMATO PULPt Standard No. 10 2 20 
es es In 100 861 27% 100 ‘Standard No. 1 47% 
BEANS{—Refugee Size 1 Whole No. 2...... ...... : CANNED FRUITS 
‘ ‘ 
I T 20 I 25 112% BLAC Standard 3 50 
BEETS{-Small, Waole I 20 I 25 I 4° “ n Syrup 
“ t Medium I 05 I 10 I 25 BLUEBERRIES$-Stand. 80 
Large go 1 00 I 05 Maine, 
se Cut 3 80 go go “ 
“ 
No. 2 Std. Evergreen Balto............ 67% BLUEBERRIES—Maine 
“ No. 2Std. Evergreen f.ob. County. 674% CHERRIES§-No. 2 Seconds, Red............ 
No. 2 Std. Shoepeg f. 0. b. County... 70 « 
«No. 2 Std. Shoepeg f. 0. b. Balto... 70 72% 5 “ Bed “ 2 Stand. Water.......... 60 
No. 2 Extra Std. Shoepeg............... 80 717% 82% “White 2 “ Syrup... 1 oe 
‘* No. 2 Extra Fancy Shoepeg............ 85 87% 90 “ “ 9 Bx. Preserved.......... I 10 
** 2 Std. Maine Style Balto....... | 
No. 2 Ex. 990 "SD 
2 Fancy Maine Style... 80 GOOSEBERRIES§-Stand. No 
No. 2 Extra Std. No. L. c. : 4 
- iced Yell 
Enameled No. 3....... ... PEACHES {-No. be c bo 
MIXED VEGETA-} No. 2—12 Kinds... 62%-67% 75 
BLES FOR SOUP{ BQO 9 Seconds, White......... 5734-60 
OKRA AND No. 2 St nd 2 ” Yellow 6s 
se Extra Sifted 115 go PRACHES}-No. 3 Selected, Yellow......... I 
‘© 2 Extra Fine Sifted.................. I 25 I 25 I 25 3 Seconds, White............ 75 
June Seconds................ 60 60 3 Pies Unpeeled.. . 60-65 
“ Extra Sifted......... 80% ” Peeled..... 75 
50 ” Unpeeled 2 25 
Extra Standard..... 60 67% ahd I0 Peeled.,... eo 
RER UTi- li KN 92% jo go 


Fu 
> 
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CANNED FRUIT PRICES—Continued. 


Baltimore Sew York  Obleage 
PINE- Bahama Sliced Extra No. 2 wee 140 1 50 I 75 
liced Std.” 2 ..... 
Hawaii Sliced Extra 2%.... 190 1975 
» Stand. 2%..... 165 150 jo 
Come. @ I 25 I 10 
Grated Extra 2 .... 130 #$©5@ #450 
Shredded Syrup to ..... 5 2§ § 25 5 25 
Crushed Water "10 ..... 475 475 475 
Eastern Pie Water 95 
PLUMSt— Water qo 85 
ater ans: 2 50 
” 
RASPBERRIES§—Black Water No. ee 85 95 go 
Red 95 95 
Black syrup 115 I 10 
” Black Water’’ 10.... 500 § 
STRAW- Ex. Stan. Syrup No. 2...... I 05 I 05 I 20 
BERRIES§— Preserved a I 20 I 25 I 30 
Extra Preserved 2...... I 30 I 35 1 
” Standard 72% 72% 
Extra Preserved 1...... 75 82% 82% 
” Preserved 75 75 75 
Standard Water '’ro...... 400 450 485 
CANNED FISH. 
HERRING ROE*-Stan. No. 2............... I 50 
Ib. 275 290 
OYSTERS§-Stan. 5 0z. No 1............ 62% 65 Jo 
SALMON—Sockeye 210 205 
Red Alaska Tall 62% 1 60 
Cohoe Tall I 36 1 05 
* ” Fiat I 25 
Columbia talls, 1-Ib......... I90 200 
flats, 1-Ib............ 210 208 
Medium Red, I 40 I 0§ 
or Dry No. 1.......... 200 200 2860 
CANNERS’ METALS 
5 to 10 tons 1 to 4 tons 
%x% 9x10 
SOLDER—Drop and Bar........ 29 28 
CON... 29 28 27 
a Wire Segments...... 29 28 27 
TIN PLATES F. O. B. MILL 
14x20, 107 lbs. Base Bessemer Steel................. singe 4 15-4 40 
14x20, 100 lbs. ‘‘ Bessemer Steel 4 00-4 25 


* © 7, 6, Cranwell & Brokers 
(*) “ © Tayler & Sous, Brokers 


Terk Chicage prices Corrected by Specie! 
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American Can Company Can Prices 


April 20th, 1916. 
To THE CANNING TRADE:— 


We withdraw prices named on’January 3rd, 1916, and, effective 
at once, now quote the following prices on Packers Cans (Standard 
Coke Plate), for shipment in bulk carload lots, f. o. b. shipping: 
point, and, owing to the condition of the metal markets, these prices 
are made subject to change without notice. 


SANITARY CANS WITH casted GASKETS 


$12.25 per m. 
16.50 per m. 
HOLE AND CAP CANS 
Opening 
SOLDER HEMMED CAPS, WITH CANS 


Re-Shipping Cases supplied in connection with Cans. 


Prices 
upon application. 


AMERICAN CAN COMPANY. 


Southern Can Co.’s Prices For 1916 


Quotations for the coming season will be supplied on application. 
In addition to our line of Cap Hole Cans, we are prepared to fur- 
nish all Regular and many special sizes of Sanitary Cans Plain or Pro- 
cess Lacquered inside, or Lithographed with Buyer’s Name and Brand. 


Automatic Double Seamers for closing Sanitary Cans supplied on 
a nominal rental basis, or for sale outright. 


We supply Re-shipping Cases of excellent quality from our own 
Box Plant. 


SOUTHERN CAN COMPANY, 


CAN PRICES 


The can companies have withdrawn prices, but will quote 
upon application. 


Baltimore, Md. 


OFFICIAL STANDARD SIZES OF CANS 


Hole and Cap Cans Diameter Height 


No. 3 5 6 - in. 

Sanitary Cans 

OYSTER CANS Per M 

3 ounce....2 11-16 inch diameter. 26 in. high $ 8.50 

4 ounce....2 11-16 inch diameter. . 3% 8.75 

6 ounce....3% inch diameter. . 5-16 “ 11.00 

8 ounce....3% inch diameter... oan 15-16 “ 11.25 
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As Brokers View The Market 


Latest information from many sections of the country 
as viewed by the leading Brokers—The canned food 
situation as IT IS—Reports mainly by wire. 


BALTIMORE, MD. 


Baltimore, Md., May 13th, 1916. 


Future tomatoes during this week were steady as to the 
buying and quite firm as to prices. There was the same char- 
acter of buying that prevailed in the week previous, in lots 
ranging from one up to, say, five carloads, and the orders came 
from the same sections that have been buying them since the 
season for futures opened. Increasing confidence in tomatoes 
is apparent on both sides of the counter, and a revival of the 
large buying that prevailed during January and February would 
cause an advance in the quotations. Conservative buying of 
them is recommended. 


Spot tomatoes are unchanged as to prices, with a steady 
demand, which has worn away, very perceptibly, the stocks in 
the canneries and warehouses in this section. In any ordinary 
times, and the stocks no larger than they are now, there would 
be a higher range of quotations for all the different sizes. There 
are still ahead of us four of the largest months for the con- 
sumption of tomatoes, and there may yet be an upward move- 
ment in them. At all events, there does not appear to be a 
chance for lower prices before the next canning season. Take 
on any good trades that may be offered at today’s prices. 

The canning season is now on for the spring crop of spin- 
ach, and the prospects are that the pack will fall short of last 
season’s output, because the crop is ten days late. The quality 
is excellent, however, and the jobbers continue to buy liberally 
for prompt shipment, as well as deferred deliveries. Buy spin- 
ach at today’s prices. 

Corn, for both spot and future deliveries, from the cheap- 
est to the highest grades of Maine style and Shoepeg, is showing 
more strength, and it is well worth attention now; look it up. 
Spot sweet potatoes are quite firm and show inclination to ad- 
vance. The next canning season for sweet potatoes is five 
months off. String beans and the other items of vegetables 
were rather inactive this week, only the usual small daily or- 
ders being received. 


The buying of canned fruits this week was light, chiefly in 
small lots to fill out assorted carload shipments. The expected 
spring demand is not yet in sight, but it is still looked for. The 
prices of the spot goods are low enough to buy them instead of 
buying futures for the summer and fall business. Very little 
business has been done here in any line of fruits for future de- 
livery. 


Herring roe is very strong and looks still stronger ahead. 
Cove oysters continue firm, with a light demand. 


THOS. J. MEEHAN & CO. - 
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ABERDEEN, HARFORD COUNTY, MD. 
Aberdeen, Md., May 11, 1916. 
Tomatoes.—Since the opening of navigation there has been 


‘a steady movement of tomatoes to that territory, and the public 


warehouses in this section are getting pretty well cleaned up. 
There is no great stock of tomatoes anywhere that we can find, 
and jobbers who are running low would, in our judgment, do 
well to lay in a reasonable amount to see them through until 
packing season. It looks like a stronger market ahead. 

The market on future tomatoes is firmer. Most packers 
have sold a fair portion of their pack, and are not inclined to 
book any additional business at this time. There has been 
quite a lot of business booked in the last few days, and the 
market is nominally 82%c on No. 3 standards. It is still pos- 
sible to get a few cars of 2s under packer’s label at 60c. On 
10s the market is $2.40 @2.50. 

Corn.—We are sold out of standard Shoepeg corn,. but 
have some double-cut Shoepeg, about 700 cases, at 70c f. o. b. 
county. We also have about 300 cases ‘“‘Susquehanna’”’ Ever- 
green corn at 65c Aberdeen. In Maine style corn we have about 
1,100 cases fair quality at 60c f. o. b. Peninsula, and several 
cars of extra quality, unlabeled, at 67144c Peninsula. 

We can still book orders for future corn at 62 %c for Ever- 
green, 65@67%c for standard Shoepeg, and 75@77%c for 
fancy Shoepeg. We offer Maine style corn, strictly standard 
quality, at 62% @65c, and Country Gentleman at 75c. 


C. W. BAKER & SONS. 


INDIANAPOLIS, IND. 
Indianapolis, Ind., May 12th, 1916. 

Spot tomatoes are firm and showing a fair demand at 
$1.05 factory for No. 3s in sanitary cans. No. 2 sizes of toma- 
toes are entirely cleaned up. 

Spot corn is active and the demand is good. The market 
is firm and likely to advance. A very few lots of standard 
Ohio and Indiana corn are offering at 67% @70c factory. 
Illinois standard is held at 70c and fancy at 72% @7T5c, with 
fancy Country Gentleman held at 85c. - . 

Future tomatoes are selling well, but most canners have 
withdrawn from the market. Future corn is also improving in 
demand at the same prices as have been quoted from time to 
time. 

Spot peas are becoming quite well cleaned up in Indian- 
apolis and we are selling quite a good many futures on the basis 
of 60c factory for early Junes, 65c for sifted, 75 @80c for extra 
sifted. 

General business is very good and the demand for spot 
goods is getting better every day. ; 
HARRY C. GILBERT CoO. 


WAUKESHA, WIS. 

Waukesha, Wis., May 12th, 1916. 
Spot peas are cleaned up to a point where it is almost im- 
possible to locate straight cars of standard peas. Prices are ad- 
vancing on all grades. Future orders are still coming in, but 
the canners are booked close up to the limit now, and a great 
many of them have withdrawn entirely. Future prices have 

also advanced slightly. CRARY BROKERAGE CO. 


CANNED GOODS EXCHANGE 
Year 1916-1917 


President, Cuas. G. SuMMERS, JR. 

Vice-President, BENJAMIN HAMBURGER 

Treasurer, LEANDER LANGRALL Secretary, Wu. F. Assau 

COMMITTEES: 

Executive: Epw. A. Kerr F. A. Torscu ALBERT T. MYER 

Arbitration: H. P. SrraspaucH Wm. Grecatr C. J. ScHENKEL 
, H. A. WAIDNER J. PRESTON WEBSTER 

Commerce: D. H. STEVENSON Hampton STEELE 

C. F. BurrERFIELD E. F. Tuomas Frank A. Curry 

Legislation: Gro. T. Ware’ W. E. Rosinson 
Jno. 8. Grass, Jr. Gro. N. NumMsEn 

FRED W: WAGNER Jas. B. Puatr 

A. J. HUBBARD 


Hospitality: Wu.F. Assau H. W. Kress 

Brokers: Hampton STEELE Jno. R. Barnes 

Militia: Tuos. L. Norta 
Counsel: G. H. H. Emory 


Claims: Wo. SILVER 


Jno. W. ScHALL 
D. Hays STEVENSON 
Epw. A. KERR 
Leroy LANGRALL 
Chemist: Cuas. GLASER 


ESTABLISHED 1894 
W. L. HINCHMAN, PH. G. 
CONSULTING CHEMIST 


EXPERT IN CANNING AND PRESERVING 
AND FOOD MANUFACTURING 


HADDONFIELD, N. J. 


by 
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WONDERFUL EAR PLACER 


Furnished Only On 
ff? “PEERLESS” Huskers 


Saves corn—Speeds up 
theoperators—Increas- 


“PEERLESS” 
Le es the percentage of 


HUSKER! ! 
Ears Moved 4 Inches | Butted, Husked and 
ABSOLUTELY 


out waste, burising or 
SIMPLE-Not a Driven Part Steel husking rolls fur- 
f nished if you want 

POSITIVE-Moves all Ears mon 


Now Used On The 


injury. 
them. We recommend 
regardless of size or _ | rubber. 


a? IF you are one of our 
ers 200 customers, write 


WASTELESS-Cuts Every us to-day about attach- 
Butt Accurately. >) 9 all ing this wonderful de- 


vice to your machines. 


“PEERLESS” EAR PLACER AND BUTT REMOVER 


PEERLESS HUSKER CO.,, 78 Terrace, Buffalo, N. Y. 


Stevenson & Co., Inc. 


PINEAPPLE MACHINERY 


Cut on the right represents machine for SLICING Pineapples 
from 3/16 to % of an inch in thickness; every slice cut even and 
of same thickness. It is easily adjustable; made substantial and 
durable. Made either for hand or steam power. The legs are 
sufficiently splayed to admit placing of tub under the ma- 
chine. CAPACITY: the pack of any ordinary house. Speed of 
machine, 75 revolutions per minute. Tight and loose pulleys, 
8 inch diameter, 2 inch face. 


Cut below represent Pineapple CORING machine with ample 
capacity to suit any ordinary house. Speed 400 revolutions per 
minute. Pulleys 3% inch diameter, 2 inch face. 


STEVENSON 


601 SOUTH CAROLINE ST. 
BALTIMORE - MARYLAND 
ALSO MANUFACTURERS OF 


CAN MAKING MACHINERY 


| 
| == 
| 
= 
! “is 


Your requirements are 


Accurate and Uniform Labeling 


World Labeler, Improved 


ECONOMIC MACHINERY CO., Worcester, Mass. 


and to. give you practical and satisfactory results they sia 
be furnished by a labeler that is of durable construction, 
that can be easily cared for and that will stand up and 
operate under the strain of your short swift bottling season. 
This year you can count on all these points from — 


World Labeler, Improved 


because our designers have made a special study of your 
work and developed a catsup wiper mechanicism operating 
on a positive mechanical principal. This properly designed 
wiper together with our reputation for building machines 
that stand the pace, make it possible for you to be sure in 
advance of an entire absence of trouble for the canning 
season so far as labeling is concerned. 


Talk this fey tail Vaan Goth of Go willl be when Gs Games. 


WHOLESALE SEED GROWERS 


GENERAL OFFICES 
#26 -228-230 WEST KINZIE. 


CHICAGO 
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THE RUST PROOF CAN 


WRITE us for a SAMPLE and we will mail you a 
HANDSOME LACQUERED RUST PROOF CAN. 
RUST PROOF because it will resist all of the ordinary 
conditions that CAUSE RUST IN CANNED FOODS. 
HANDSOME because it is of a BRILLIANT GOLDEN 
' COLORand immediately ATTRACTS the eyeof aCUSTOMER. 
THIS is the COMBINATION that the trade APPROVES 
and is what the trade WANTS. A BRILLIANT LAC- 


QUERED RUST PROOF CAN. 

The MACHINE ILLUSTRATED below is the one t hat 
effects this COMBINATION. The POPULAR MACHINE 
that MAKES LACQUERING EASY. The MACHINE that 
is used “ eae of the most prominent canners in the U. 8. 

The BENEFITS of this process are worth ten times its 
TRIFLING COST. Write us to-day for the SAMPLE CAN 
and full particulars of the machine. 


The Hughlett Can Lacquering Machine in Operation 


SHOWING HOW THE WORK 18S DONE > 


SEELY BROS. 


Sole Manufacturers -Blaimne, Wash., U.S.A. 


IT TAKES THE BIG PEAS OUT FIRST 


Patented 


The above is an illustration of our New Nested Pea Grader, which has large capacity; occupies small floor space; does 
perfect grading—and in a short time will save its cost in the increased yield of the small size peas, which ordinarily are mixed 
in with the larger sizes when graded on any other type of machine. 


THE SINCLAIR-SCOTT CoO. 
Wells & Patapsco Sts. = = = Baltimore, Md. 


« 
> \ 
« 
| | 
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WHERE TO BUY 


MACHINERY and SUPPLIES 


Air Pumps. 
American Compressor & Pump Co. 


Max Ams Machine Co., Bridgeport, Conn. 

J. 8. Hull Mfg. Co., Baltimore. 
Apple & Bean Fillers 

Huntley Mfg. Co., Silver Creek, N. Y. 

Invincible Grain Cleaner Co., 

Silver Creek, N. 

Berry and Fruit Washers 

Jos. F. Haller Co., Sheridanville, Pa. 

Huntley Mfg. Co., Silver Creek, N. Y. 


Beeks on Canning, Preserving, 
“a Complete Course in Canning,” $5.00 P: 
paid. Address The Canning irade, Balti- 
mow Ba; d Sell Canned Foods, $2.00. 
ow uy an 
Address The Canning Trade, Baltimore, Md. 
Bettie Capping, Corking, Filling Machines. 
Max Ams Machine Co., Bridgeport, Conn. 
Edw. Ermold Co., New York. 


Bottle Labeling Machines. 
Economic Machinery Co., Worcester, Mass. 
Edw. Ermold Co., New York City. 
Boxes and Box Sheoks. 
Canton Box Co., Baltimore. 
H D. Dreyer & Co., Baltimore, Md. 
East Brooklyn Box Co., Baltimore, Md. 
Central Box & Package Co. Omaha, Neb. 
Bexing Machines. 
Fred H. Knapp Co., Westminster, Md. 


Brokers. 
Crary Brokerage Co., Waukesha, Wis. 
Henry M. Day, New York. 
Harry C. Gilbert Co., Indianapolis, Ind. 
Lee & Henderson, Chicago. 


Canned Foods of All Kinds. 
Libby McNeill & Libby, Chicago. 


Cams and Selder Hemmed Caps. 
American Can Co., New York, Baltimore, 
Chicago, San Francisco. 
Atlantic Can Co., Baltimore. 
W. W. Boyer & Co., Baltimore. 
Boyle Can Co., Baltimore, Md. 
Continental Can Co., Syracuse, Chicago, Bal- 


timore. 
Johnson-Morse Can Co., Wheeling, W. Va. 
Sanitary Can Co., Fairport, N. Y. 
Southern Can Co., Baltimore. 
Can Making Machinery—Sanitary and Regular 
(Crimpers, Testers, Seamers, etc.) 
Ayars Machine Co., Salem, N. J. 
E. J. Lewis, Middleport, N. Y. 
®. W. Bliss Co., Brooklyn, N. Y. 
E. J. Judge, San Francisco. 
Max Ams Machine Co., se Conn. 
John R. Mitchell oo. Baltimore. 
Slaysman & Co., Baltimore. 
Stevenson & Co., Baltimore. 
L. & A. Steward, Rutland, Vt. 
Torris, Wold & Co., Chicago, Ill. 
Can Washing Machine. 
Morral Bros., Morral, Ohio. 
Sprague Canning Machinery Co.. Chicago. 


Capping Machines, Power and Hand. 
Ayars Machine Co., Salem, N. J. 
Handy Capper Mfg Co., Baltimore. 
Ams Machine €o., Bridgeport, Conn. 
. K. Robins & Co., Baltimore, Md. 
& J. A Steward, Rut Vt. 
Canning Co.. Chicago. 


Capping Steels. 

Handy Capper Mfg. Co., Baltimore. 
Max hee Machine Co., Bridge ceport, Conn. 
Renneburg & So’ a 

Robins 
Sinclair Scott Co., Baltimore, Md. 
Slaysman & Co., Baltimore. 
Stevenson & Co. Baltimore. 
R. Stickney, ‘Portland, Maine. 

. Zastrow, Baltimore. it: 


Sinclair Scott Co., Baltimore, Mé4. 

Jos. Haller Co., Pittsburgh, Pa. 
Censulting Experts. 

W. L. Hinchman, Haddonfield, N. J. 


Centinuous Cookers 


Huntley . Co., Silver Creek, N. Y. 

S. O. Randall’s Son, Baltimore. 

Vance & Baker Mfg. Co., Muscatine, Ga. 
Corn Cookers, Fillers and Mixers. 

Ayars Machine Co., oie, N. J. 

Morral Morral, O 

A. K. Robins & Co., Baltimore, Md. 

Sprague Canning Machinery Co. Chicago. 
Corn Huskers, Butters and Silkers. 


Huntley Co., Silver Creek, N. 
—— Grain Cleaner Co., Silver Creek 


Morral Bros., Morral, O. 
Peerless Husker Co., Buffalo, N. Y. 


Copper Coils, Kettles, Etc. 
—— Copper & Brass Works, Hamil- 
2, 


Cranes and Carrying Machines. 

A. K. Robins & Co., Baitimore, Md. 
Scott Co., Baltimore, Md. 
Geo. W. Zastrow, ‘Baltimore. 

Crates (Iron Process) 

Morral Bros., Morral, O. 
E. “a urg & Sons, Baltimore. 
Geo. . Zastrow, Baltimore. 

of Canners. 

National Canners Assn., Washington, D. C. 

Electric Machinery. 

General Electric Co., Schenectady, N. Y. 

Engines, Boilers, Fittings, etc. 

B. Renneburg & Sons, Baltimore. 
Slaysman & Co., Baltimore. 

Exhaust Bexes (Steam, Centinueus). 
Ayars Machine Co., J. 
Peerless Husker Co., Buffalo. 

Souder Mfg. & Supply Co., oR N. J. 

Fertilizers 
National Fertilizer Association, Baltimore. 

Filling Machines—All Kinds. 

Ayars Machine Co., Salem, N. J. 
Jos. Haller Co., Sheridanville, Pa 
Huntley Mtg. Ce Co., Silver Creek, N. Y¥ 


Baltimore, Mad. 
Sinclair Scott a. Baltimore, Md. 


Souder Mfg. & Supply Co., Bridgeton, N. J. 
Sprague Canning Machinery Co.. Chicage. 
enry R. Stickney, Portland, Me. 
Gears, Silent 
General Electric Co., Schenectady, N. Y. 
Hydrometers, Recording Thermometers, etc. 
Hohman & Maurer Mfg. Co., Rochester, N. Y. 


Keresene Oil Systems. 
J. 8. Hull Mtg. Co., Baltimore. 


Kettles, Process and Jacketed. 


Copper & Brass Works, Hamil- 
2, 0. 

Edw. Sons Co., Baltimore. 

A. E Baltimore, Md. 
Sprague Canning Machinery Co.. Chi cago. 
Sinclair Scott Co., Baltimore, M 

Geo. W. Zastrow, “Baltimore. 


Labeis. 
R. J. Kittredge & Co., Chicago. 
Stecher Litho" Co., Rochester, N. Y. 
U. 8. Prtg. & Litho Co., Cincinnati 
Labelling Machines. 
Economic Machinery Co., Worcester, Mass. 
Edw. Ermold Co., New York City. 


Fred H. So. Westminster, Md. 
Morral Bros., rral, O. 
John G 


Lacquering 
Seely Bros., Blaine, Wash. 


Meters - Flow, Steam, Air and Gas 
General Electric Co., Schenectady, N. Y. 
Nafling Machine, 
B. J. Judge, San Francisco, Cal. 


Oyster 
Edw. Renneburg & Sons Co., Satttenees. 
Geo. W. Zastrow, Baltimore. 


Paring Machines, Apple, etc. 
Sinclair Scott Co., Baltimore, Md. 


Paste, 
Fred H. 
B. J. Judge, 
Patent Attorneys. 
Edw. 8. Duvall, Jr., Washington, D. C 
Pea Cleaners 
Hun ?*tg. Co., Silver Creek, N. ¥ 
Invincible rain Cleaner Co., 
Silver Creek, N. ¥ 
E. J. Judge, San Francisco, Cal. 
Pea Separators or Graders. 
Beenie Mfg. Co., Silver Creek, N. Y 
Edw. Rennebu Sons Co. Baltimore 
A. K. Robins & Co., Baltimo ore, 
Sinciair Scott Co., Baltimore, M 
Pesling Tabl T ¢ 
Ayars Machine Co., Salem, N. J. 
Hantley Mfg. Co., ’ Silver Creek, N. ¥ 


Co, Westminster, Ma 


The John R Bal 


Stevenson 

Geo. W. Zastrow, Baltimore. 
erinting, Stationery. 

A. F. Judge, Washington, D. C 
Machines. 

Sinclair Scott Co., Baltimore. 
Pump—refuse skins, etc. 

A. E. Robins & Co., Baltimore, Md. 
Regulators, Time Controllers, etc. 

anne & Maurer Mfg. Co., Rochester, N. Y. 
Galt. 


Colonial Salt Co., Akron, Ohio. 
Worcester Salt Co., New Yerk City. 


Sanitary Cans. 
Can So. New York, Baltimore, 


Borie Co., Baltimo: 
w. & Co., Baltimore. 
Can Go., Syracuse, Chicago, Bal. 


timore. 
Johnson-Morse Can . Wheeling, W. Va. 


dgeton. 


L. & J. A. Steward, Hutland, vt. 


Sanitary Can Making Machinery. 
See Making Machinery”. 


Seeds. 
J. Bolgiano & Son, Baltimore. 
Leonard Co., Chicago, Ill. 


Sieves and Screens. 


Huntley Mfg. Co., Silver Creek, N. Y 
Sinclair Scott Co., Baltimore. 


Scalders, Tomato, etc, 
Ayars Machine Co., Salem 
Huntley Mfg. Co., Silver Creek, x. z. 
Morral Bros., Morra’ 
Rennebu 
K. Robins & Co., Ma. 
aed Canning Machinery Co.. Chi 


Soll Improvement 
Soil Improvement Committee, Baltimore. 


Solder Cop Machines. 
Torris, Wold Co., Chicago. 


String Bean Machinery. 
Huntley Mfg. Co., Silver Creek, N. Y 
Invincible Grain Cleaner Co., Siiver Creek, N. Y. 
BE. J. Lewis, Middleport, N 


Syrupers (Automatic) 
B. J. Jud San Francisco. 
Peerless Husker Co., Buffalo, N. Y. 


Thermometers 

Hohmann & Maurer Mfg. Co. Rochester, N. Y. 
Tin Plate 

American Sheet & Tin Plate Co., Pittsburg, Pa. 
Washers—Fruits and Vegetables 


Jos. F. Haller Co., Sheridanville, Pa. 
Huntley Mfg. Co., Silver Creek, N. Y. 


Turbines — Steam 

General Electric Company, Schenectady, N. Y. 
Wipers, Can. 

Ayars Machine Co., Salem, N. J. 

Morral Bros., Morral, O. 


— 
Pineapple Machinery. 
BE. J. Judes, San Francisco. 
E. J. Le Middieport N. Y. 
& 
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HESITATE 


Did you ever figure how 
‘many dollars it has cost 
you; how much worry you 
have suffered through 
fear of uncertain quality 
in the cans, because you 
were not sure about the 
proper time of process, or a. 
of the exact proportions 
to use in the syrup or 
sauce, of sugar or salt? 
Hesitation in such things 
counts more heavily than 
you know. 


With A Complete Course in Canning on hand you do 
not have to ever hesitate—just look it up and be sure. It’s 
the best insurance ever bought by canner, condiment maker, 
preserver or pickler. It covers the whole subject and is 
reliable. And it costs but $5.00. 


It is The Book You Need 


Up-to-Date-Authoritative 


PREPAREDNESS: FORMULAE 


ORDER AT ONCE. The Canning Trade For Everything 
KEEP ON 


HAND. BALTIMORE, MD. in Tin or Glass 


| 
Complete Course : 
| in 
| 
| 
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CHICAGO CANONSBURG BALTIMORE NEW YORK SYRACUSE 


CONTINENTAL CAN Inc. 


TO THE CANNING TRADE: 


We have five of the largest and best equipped 
Can Factories in America, making all types of cans 
for canning house purposes; including hole-and-cap 
cans, with solder hemmed caps, and open-top (or 
sanitary’ cans, which we sell in conjunction with 
our famous Continental Closing Machines. 


Our Cans and Closing Machines are without © 
exception the best in the country; our shipping 
facilities are unexcelled, and the personal attention 
we give to each and every order, makes our service 
to our customers unique in its efficiency. 


The factory nearest you will give you any 
information you reguire—write us. 


CONTINENTAL CAN COMPANY, Inc. 


Thos. G. Cranwell, President. 


i TRE CANNED FOOD AUTHORITY OF THE WORLD 
= 


BALTIMORE, MONDAY, MAY 22, 1916 


Si 


THE SANITARY CAN 


WITH 


THE SANITARY GASKET 


| 
| While cost of the container is less than cost 

. of the contents yet it is the important and 
necessary factor in food distribution. It should 


therefore have equal consideration with the 
contents. 


The superiority of The Sanitary Can with 
The Sanitary Gasket is such as to warrant the 
serious considertion of every packer who aims 
to have his finished product well balanced from 
a quality standpoint. 


American Can Company 


Chicago Baltimore, Md. 


Portland, Ore. Hamilton, Ont. 


Rochester, N. Y. NEW YORK San Francisco, Calif. 


THE JOURNAL OF QUALITY=NOT QUANTITY 


THIS THE 2015th ISSUE OF 


THE Canning TRADE 


Double Pineapple Grater 


(With Hopper Removed.) 


The large-tooth saws on the two upper 
spindles course grind the truant which passes 
down to the fine saws on the two lower 
spindles; from there it falls iuto a tub 
placed under the machine tc receive it. 
This machine is well braced and tue work- 
manship is of the best; the gears are cut 
from the solid and the saws are all milled 
from solid blanks which gives a cutting 
edge to two sides of the tooth. The Hopper 
and discharge shoots are lined with white 
pine. 3 


THE JOHN R. MITCHELL CoO., 
Foe*.of Washington Street, BALTIMORE, MD. 


LEWIS STRING BEAN CUTTER— proves 


ie 


THE ABOVE ILLUSTRATION REPRESENTS OUR IMPROVED STRING BEAN CUTTER 
IMPROVEMENTS CONSIST OF 

Iron drum, heavier frame, all gear drive and shaft drive for vibrating 

feeding hopper and screen. Knives held down by springs, allowing 


sticks, stenes, nails or any foreign substance to pass under the knives 
witheut breaking any of the parts. 


Beans are scattered inte vibrating hopper, fed automatically into 
ets of drum, carried to the knives, cut and dumped ente the vibrat- 
screen, takiug eut the short pieces that may come from cutting close 
to the end ef bean. Capacity about 20,00e two pound cans in ten hours. 
This machine is also used for eutting rhubarb. okre aud celery. 


Built by E. J. LE WIS, Middleport, N. Y. 
Manatactured under patents May 14, 1901. Machines asing this principal are infringing 


BEWARE. 
Ales Manafactare Small Power Can Tester and Pineapple Peeliag Machines. 


WHEELING CANS 


Excel in 


STRENGTH 


and 


CAN CO. 


WHEELING, W. VA. 


| 
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AYARS ELECTRIC 
PROCESS CLOCK 


AYARS UNIVERSAL EXHAUSTER 
WITH TOP REMOVED 


FRUIT 
AND 
TOMATO 
WASHER 


Salem, 


Ayars Machine Company, new Jersey. 


BROWN, BOGGS CO., Lrp., Hamitton, Ont., Sold Agents for Canada. 
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ZASTROW’S STEAM CRAN 


Patent Applied for 


GEo.W. ZastrRow 
BALTO — MD 


STEAM CRANE 


Built of best material entirely of steel and iron, accurately constructed 
controlled by means of shifter handle, absolute in raising and lowering 
and stopping the goods at any point. 


Radius made to suit purchaser. Hand gear attached at reasonable 
additional cost. 


GEO, W. ZASTROW BALTIMORE, MD, 


Oyster Steam Box 


With Improved Hinged Door; Making the 
Work Lighter and Quicker. 


Edw. Renneburg & Sons Co. 


Machine and Boiler Works 


WORKS: 


ATLANTIC WHARF 


Boston @ Lakewood Ave. 


OFFICE: 


9639 BOSTON ST. 


Baltimore, Md. 


THE GENUINE 


There is but one genuine 


Sanitary 
Cleaner and Cleanser 


Good things are oftentimes imi- 
tated, and as Wyandotte Sanitary 
Cleaner and Cleanser is not an ex- 
ception we caution you to always look 
for the Red Hoop at both top and 
bottom of every barrel, and for the 
trade mark Indian with drawn bow 
and arrow enclosed with circle placed 


on a card and packed within the 
barrel. 


With these marks 
to guide you the way 
to profitable cannery 

cleanliness will not 
be denied you. 


INDIAN IN CIRCLE 


Order from your 
regular supply house. 


IN EVERY PACKAGE 


SOLD BY 


A. K. ROBINS & CO., Baltimore, Md. 
BROWN, BOGGS CO., Ltd., Hamilton, Ont., Can. 
BESSIRE & CO., Indianapolis, Ind. 


The J. B. FORD CO. 


Sole Manufacturers 
WYANDOTTE - MICHIGAN 


This Cleaner has been awarded the highest prize 
wherever exhibited 


IT CLEANS CLEAN 


: 
\ 


ATLANTIC CAN CO. 
CANS 


UTOMATIC 
GITATING OF 


For Fruits and Vegetables requiring G 
212 to 216 degrees of heat. 
When you consider the many advantages of this machine over 


any other upon the market and that one packer actually pro- 
cessed corn and’ pumpkin in this machine, it is truly wonderful. 
Cans entering endwise or in bad condition, automatically stop 
the machine, to remove the bad can. 


Has one moving part 
inside. 4 feet in diameter, 10 feet long. No chains to break. 
It is not a flimsey, sheet iron affair. Its advantages are too 
numerous to mention. 


Send for circular 


VANCE & BAKER MFG. CO. BALTIMORE 


47 years at Muscatine, lowa. 


rey | ER* 
ONDER 


CONTINUOQUS~=AGITATION 
COOKER 


Cooks at Low Temperatur 


We give you what authorities are advocating— 
low temperature cooks, but we do not ask you to 
lengthen cook time (expense) rather we cut your 
present time about five to one, read it again, five 
to one, in other words instead of, say, ten thousand 
cans our ‘Wonder’? way would mean fifty thous- 
and—each of the five-times-as-many “Wonder” cooks 
having a color, firmness and flavor no other Cooker 
will give. 


The tang of the tomato, the wholesome flavor that was in the tomato when it went into 
the can was there when it came out—which marks an epoch iv cannery cooking. The s:me 
surprising thing with peaches, berries and other fruits; favor, the thing that pleases the 
palate—conserved at last—‘‘Wonders’’ did it, two hundred of them putting canners packs to 
a new standard in !915. ‘‘ ‘Wonder’ Nature Taste’’ is-established, already a demand for it 
exists— and 74 will grow. With a method of continuously agitating each can’s contents gently 
and uniformly ‘‘Wonders’” give quicker cooks than any other machine or device—‘*Wonders”’ 
finish cooking before the flavor is impaired. Wonderful is the performance of every ‘Wonder’ 
as letters from packers from the Atlantic to the Pacific show. Read them and be surprised 


as the canners who wrote them were. ‘‘ ‘Wonder’ Nature Taste’ will prove the biggest sales 
force in canned foods this year and many to come. 


BAKER-SHIPPEE MFG. CO., Los Angeles, Calif. HUNTLEY MFG. CO., Silver Creek, N. Y. 
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THE Canning TRADE 


Green pea machinery 


Pea Cleaners 
Pea Graders 
Pea Washers 
Pea Bilanchers 
Pea Elevators 
Picking Tables 
Pea Briners 


of 
perfect pea packs 
paying plentiful profits 


Your pea pack owes you a profit—do you always get it? Aren’t you a little lame here 
and therein your pea line—if you are, if you ‘‘limped”’ last year there is a possibility of your 
being on crutches this coming season. Why take a chance when the right remedy is at hand? 
Our ‘‘Monitor’’ Outfits will put you right for peas—the same as with so many of our fore- 
most pea canners. See what they use, see why they use it, see what they gain by using it, 
see what obstacles and losses are ahead of you by not using it—our catalog and literature ex- 
plain things fully—free on request. 


Fillers 

Cutters 

Graders 

Washers 

Blanchers 
Special Machines 


Beans Best Buyers Buy 


Quality —the biggest asset to the bean packer’s output is never so pronounced as when . 
‘‘Monitors’’ have handled the grading, washing, blanching, cutting and filling work. Proof 
of this is to be found by investigating the best established brands—which will disclose the 
names of progressive concerns using up-to-date equipment—‘‘Monitors’’. -Be sure before you 
buy and you won’t cuss afterwards—you’ll be using ‘‘Monitor’’ Quality Making- Profit-Giving 
String Bean Machinery. Ask for literature—the request obligates you in no way. 


HUNTLEY MFG. CO., Silver Creek, Sot concord Building, Portland, Ore 


tring bean machiner 

| 


